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WELCOME!

On behalf of the California Association of REALTORS® (C.A.R.), the REALTOR®
Party of California (RPC) Committee Leadership wants to thank you for your
support of the REALTOR® Action Fund and helping C.A.R. and your local Associ-
ation reach our yearly goals!

The REALTOR® Party of California fundraising guide for REALTOR® Action Fund
is designed to provide you with a step by step guide to fundraising, including

collateral materials you need to educate and inform your members on the im-
portance of the REALTOR® Action Fund.

Together we can successfully educate and encourage REALTORS® to invest in
the REALTOR® Action Fund. We believe this blueprint will help you accomplish
these goals!

We appreciate your commitment to organized real estate and support of the
Political Programs. If you have any questions, please contact your C.A.R. staff

listed below.

Sincerely,

Your RPC Leadership

C.A.R. Staff

Matthew Bunch Lisa Edwards
C.AR. Director RPC Coordinator
matthewb@car.org lisae@car.org

RAF FUNDRAISING BLUEPRINT raf.carorg 3
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IMPORTANT ACRONYMS

AE - Association Executive

ALF - Advocacy Local Funds

AOR - Association of REALTOR®
CAP - NAR Corporate Ally Program
CGR - Chartered NAR Golden R
CSB - California Silver Bear

CSR - Chartered NAR Sterling R

CREPAC C.A.R. - California Real Estate Political Action
Committee-California Association of REALTORS®

CREPAC Federal-C.A.R. — California Real Estate Political
Action Committee/Federal-California Association of
REALTORS®

CREIEC-C.A.R. - California Real Estate Independent
Expenditure Committee-California Association of REALTORS®

DBS - Dues Billing Statement

FPPC - Fair Political Practice Commission
FEC - Federal Election Commission

FPC - Federal Political Coordinator

GAD - Government Affairs Director

For more useful information and resources
to help your fundraising efforts, visit:

raf.car.org

Effective
Messaging

Other
Campaigns

Appreciation &

Local Events o
Recognition

HAF - Housing Affordability Fund
IE - Independent Expenditure
IAF - Issue Action Fund

IMPAC - Issues Mobilization Political Action Committee

KC - Key Contact

LCRC - Local Candidate Recommendation Committee

LGR - Local Government Relations
NCR - NAR Crystal R

NGR - NAR Golden R

NPR - NAR Platinum R

NSR - NAR Sterling R

PAC - Political Action Committee
PAF — Political Activities Fund

RAA - REALTOR® Action Assessment
RAF - REALTOR® Action Fund

RPAC - REALTORS® Political Action Committee
RPC - REALTOR® Party of California
YPN - Young Professionals Network

4

raf.car.org

RAF FUNDRATISING BLUEPRINT

Aristotle 360


http://raf.car.org
http://raf.car.org

Intro & Planning Finance Dues Billing SOC'?' Medla Eﬁectl\{e Local Events Othgr HlgPEEEi e Avristotle 360
Processes Guidelines Messaging Campaigns Recognition

INTRODUCTION -
REALTOR® ACTION FUND (RAF)

A WEAT IS RAF
TN DOING FOR YOU?

(el

Costly and Time

: G . .
N "\ pTIN Consuming Point of
ﬁm:on /\ 4 F16G Sale Bills!
KN
Independent
{ING Contractor
Watch ot raf.car.org proH Withholding!

MISSION STATEMENT

The mission of the committee is to raise funds for
the REALTOR® Action Fund (RAF), to provide edu-
cation, training and tools to local associations which
will enable them to increase REALTOR® participation
in political fundraising, education, and grassroots
involvement as well as increase C.A.R.’s political and
legislative effectiveness. Additionally, the commit-
tee may make recommendations for consideration
in the usual planning process in the areas of mem-
ber education, member mobilization and other
political activities. (April 2020)

Statewide Service
GHT‘NG Taxes!

F!

Dual Agency!

Mortgage Interest

GOALS Deduction!
»  Increase voluntary participation to the current
year's goal

»  Raise the current year's RAF Contributions goal

OBJECTIVES —— PROTECTING ———

»  Educate your members of the importance of
RAF

LI L 1
»  Achieve 20%+ voluntary RAF Participation PRIVATE
» REALTOR® Action Fund: above-the-line on the .
dues billings statements .L_J..I:%OJ._)_&'J:%TY

» 100% C.A.R. Directors contributing at $148

RIGHTS

— ON EVERY LEVELIl —

RAF FUNDRAISING BLUEBPRINT raf.carorg 5
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VISUALIZE YOUR GOAL!

VIRTUAL RAF-O-METER

Great visual for tracking your goals
and sharing your progress with your
members on their successes! It is so
easy...

Step 1: Complete RAF-O-Meter
Application

Step 2: Submit to C.A.R. with your
logo

Step 3: C.AR. creates your “printable”
poster

Step 4: Take to your local Printer to
create an erasable poster

Step 5: Complete your LCRC
Reimbursement for the printing costs.

Step 6: Track your goals and show your
progress

View
sample on

raf.car.org
»

~ RAF-O-METHR —

OUR
REALTOR®
ACTION
FUND
G OATS
Fighting for our profession!

FUNDRAISING GOAL

WE VALUR 21% $
Homeownership, Private Property o —_—
Rights, Free Enterprise and 2022 RAF
a Responsible Government GOAL et
RAISED
CONTRIBUTIONS

$_

What is RAF Doing for You?

Costly and Time
Consuming Point
of Sale Bills!

VOLUNTARY
PARTICIPATION GOAL

%

Independent
Contractor
Withholding!

Statewide Service
Taxes!

Dual Agency!
= CONTRIBUTORS

Mortgage
Interest Deduction!

Protecting
PRIVATE
PROPERTY
RIGHTS
on every levelll

PPN

NEW
MAJOR DONOR
CONTRIBUTORS

R
r
0
-
L
=
-
o
&

raf.car.org
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PLANNING YOUR YEAR

STEP 0 ESTABLISH A RPC TEAM

RPC team members should have a willingness to
inform and educate their members on the importance
of the REALTOR® Action Fund. The team should be
representative of the local association.

STEP e FUNDRAISE!

STEP e PULL REPORTS FROM AI360

Pull reports from the year prior to determine your local
association’s overall standing. Reports to consider include:

»  Contributors or Non Contributors Report
»  Office to Office Contribution Report
»  Individual Contribution Report

All fundraising activities and flyers
MUST BE approved by C.A.R.!
Contact Lisa at LisaE@car.org.

Depending on the time of year, continue with the following fundraising activity:

NOVEMBER to FEBRUARY

Office to Office Contest

Sweepstakes Fundraiser, in conjunc-
tion with dues billing statement

Do a Phone Bank Event for Dues
Billing.

CONTRIBUTOR Ef:nﬁiﬁ?.?’/ii?com
RECOGNITION :

memorative Award(s)
by a local Association
either individually or
collectively, shall not
exceed 10% of the RAF

amount raised by the
local Association in the

preceding calendar
View year.
checklist on
raf.car.org
»

FEBRUARY to MAY

» Sweepstakes Fundraiser

MAY to AUGUST

» Email
Campaign

» Email Campaign

STEP 0 FOLLOW THE 1/3 RULE

You must raise three times the fair market value of the sweep-
stakes prize(s) or when creating an in-person event.

STEP e REVIEW YOUR PROGRESS

Review the RAF checklist on raf.car.org to help you and your
team plan for the new year. After every fundraiser, review your
progress to re-evaluate your team’s RAF fundraising plan.

» How much in contributions ~ »  Were your efforts

were received? effective?
»  How many were new »  Did you do a recognition
contributors? event?

»  How many were new
major investors?

RAF FUNDRAISING BLUEPRINT

raf.car.org 7
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WHAT ARE YOUR RAF GOALS FOR YOUR
LOCAL ASSOCIATION?

What is your voluntary What is your fundraising goal?
participation goal?

S %

How many new $148 contributors How many major contributors would
do you want to secure? you like to secure?

Does your local Association have a RAF Team? YES or NO

Will your local Association provide recognition for your RAF contributors? ~ YES or NO

What are the top three local issues for your local Association:

8 raf.car.org RAFT FUNDRAISING BLUEBEPRINT
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YOU CAN FIND THE
FOLLOWING DOCUMENTS
ON RAF.CAR.ORG

THE 1/3 RULE

RAF FUNDING FLOW CHARTS
RAF-0O-METER
APPLICATION-RAF-0-METER

RAA/RAF PARTICIPATION FUNDING FAQ

FAQ

Appreciation &
Recognition

Aristotle 360
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DUES ARE NOT DEDUCTIBLE AS CHARITABLE
CONTRIBUTIONS

Dues payments & assessments (local association, C.A.R. &
NAR) and contributions to REALTOR® Action Fund are not
tax deductible as charitable contributions at the Federal
level.

DBS MARKETING MATERIALS

Make your Dues Billing Statement (DBS) stand out by using
RAF marketing pieces.

FORWARDING CONTRIBUTIONS RECEIVED

» By providing the NRDS # for each contributor, C.A.R.
will have all necessary information required for FPPC
reporting.

»  Local associations conducting fundraising activities are
required to forward all contributions received within 10
days of receipt. California law requires.

»  "Casino Night” format CANNOT BE USED as a
fundraiser to raise RAF investment contributions.

NO MONEY ORDERS OR CASH
CONTRIBUTIONS

Under no circumstances may your association accept cash
payments. California law no longer permits payments by
cashier’s check or money order that exceed $100. However,
C.AR. does accept checks and most credit cards.

Effective
Messaging

Other Appreciation &

Campaigns Recognition Avristotle 360

Local Events

ONLINE CONTRIBUTIONS

RAF Contributions online is up and ready to process
contributions. The member must have their NRDS

ID number to login. All monthly payment plans/
contributions must be completed by the second Friday
in December.

You may find the RAF login page at:
http://raf.car.or:

Below are some basic instructions for making an online
payment:

1. Log in with your NRDS #

2. Basic Information:
Make sure all your information is correct.

3. Credit Card Contribution Amount:
Choose your desired amount.

Recurrence: Monthly or One-Time
Billing: Fill in your billing information.

Check the verification box.

N o o &

Process contribution.

To order
marketing
pieces, see

order form on

raf.car.org
»

10 raf.car.org
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AFFILIATE CONTRIBUTIONS

Aristotle 360

The California Association of
REALTORS® has been asked,
can an affiliate contribute to
the REALTOR® Action Fund?
The answer is NO, they can-
not contribute to REALTOR®
Action Fund! However, an 2.
affiliate can contribute to
support the California Real
Estate Independent Expen-
ditures Committee (CREIEC), 3.
one of the four Political Action
Committees (PACs) sponsored
by the California Association
of REALTORS®! CREIEC is

an independent expenditure
committee that independent-

1.

ly advocates for or against
candidates in accordance with
the interests of the real estate
industry.

QUESTIONS?

If you have any questions,
please contact Lisa
Edwards at 916-492-5211
or lisae@car.org.

PROTOCOLS F'OR
AFFILIATHES TO MAKH
A CONTRIBUTION

To ensure compliance with the FPPC and FEC rules, the following
protocols must be followed:

An Affiliate cannot contribute to REALTOR® Action Fund, an
Affiliate can ONLY contribute directly to CREIEC, California Real
Estate Independent Expenditure Committee.

An Affiliate can ONLY pay with a check, no credit card contri-
butions are accepted by C.A.R., and the check must be made
payable to CREIEC.

Local Associations can accept credit card contributions from Af-
filiates. HOWEVER, the local Association must then send C.A.R.
a check made payable to CREIEC for the amount received and

provide the name(s) and NRDS* numbers for the affiliate(s) that
made the contribution.

* Must be done prior to sending an Affiliate contribution(s) to C.A.R.,
a local Association must create a record for an Affiliate in NRDS,
which will generate a NRDS#. Please choose “Affiliate” (AFF) for

member type.

An affiliate’s contribution counts towards participation, but no
funds** are directed to the local’s sub-accounts, LCRC, IM-
PAC and ALF. All contributions received from an affiliate(s) are
deposited into the CREIEC, California Real Estate Independent
Expenditure Committee.

** Political contributions are not tax deductible as charitable contri-
butions for federal and state income tax purposes. Contributions to
the REALTOR® Action Fund are voluntary, but you may give more, or
less, or nothing at all. Failure to contribute will not affect an individ-
ual’s membership status in the California Association of REALTORS®
(C.A.R.). All contributions received will go to the California Real
Estate Independent Expenditure Committee-California Association of
REALTORS® (“CREIEC”), which makes independent expenditures in

support of or opposition to candidates.

Each Affiliate must submit a fully completed Affiliate Contribu-
tion Form with their contribution check.

raf.car.org
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RAF CONTRIBUTION BREAK DOWN -
YOUR FUNDS AT WORK

Voluntary

The following illustrations provide o
9 P Contributions

the detail on how the voluntary RAF
contribution is distributed to the

local association’s Local Candidate
Recommendation Committee (LCRC)/
Issue Mobilization Political Action
Committee (IMPAC)/Advocacy Local
Funds (ALF) subaccounts depending

on how the Local Association does CREIEC CREPAC- CREPAC-
their 30% split. Below is based on a State-C.A.R Federal-C.A.R
30/30/40 split among the locals LCRC/

IMPAC/ALF subaccounts.

Assuming a split of 30/30/40
Your Local AORs 30% ($60.00)
LCRC - IMPAC - ALF-Sub-accounts
LCRC - $18.00 = 30%

LCRC Local Candidate Recommendation Committee IMPAC-$18.00 = 30%

ALF Advocacy Local Funds ALF-$24.00 = 40%

* These charts only reflect personal contributions to RAF
CREIEC California Real Estate Independent Expenditure Committee
CREPAC California Real Estate Political Action Committee

RAF CONTRIBUTION BREAK DOWN-
YOUR FUNDS AT WORK

Voluntary REALTOR® ACTION FUND (RAF)

Member’s

Contribution $1-$200 $201-$5000
PACs CREPAC-Federal-C.A.R.

70% CREPAC- 30%Your Local AORs
Federal-C.AR. LCRC/IMPAC / ALF Sub-accounts

RAF CONTRIBUTION BREAK DOWN- YOUR FUNDS AT WORK

Voluntary REALTOR® ACTION FUND (RAF)

Member’s
Contribution $49.00 $0
PACs CREPAC-Federal-C.AR.

70%-$34.30 30%-$14 .70 Assuming a split of 30/30/40
CREPAC- Your Local AORs ~ Your Local AORs 30% (S ]4.70)
Federal-C.AR LCRC/IMPAC/ALF 2| LCRC - IMPAC - ALF - Sub-accounts

o Sub-accounts LCRC - $4.41 =30%

IMPAC - $4.41=30%
ALF - $5.88=40%

12 raf.car.org RAFT FUNDRATISING BLUEPRINT
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MAKING AN ONLINE CONTRIBUTION

Remember: raf.car.org will take you to the RAF Webpage...follow these instructions to make a contribution.

Step 1
Open browser and type raf.car.org. When you click,
it will take you to the sign in page

Sign In

Enter your usamarme and password in the boxes below to continue If you are a C.A.R.
member and have never registersd on car.org, click the register nk to create an
account.

W New to CAR.org?
sem
Register
Password

Egrget Username or Passwerd?

Step 2
Sign in and you will be redirected to the REALTOR®
Action Fund Webpage

HOME © POLITICAL ADVOCACY + REALTOR® ACTION FUND

PRINT ~ EMAIL | SAVE sHARE @)
+ Welcome Welcome
* RAF Video
 Blueprint to Fundraising
Guide On behalf of the California Association of REALTORS® (C.AR.), the REALTOR® Action Fund (RAF) leadership wants to thank you

* Fundraising Materials

« For New Member
orientation

* RAF Recognition &
Contributors

for your support of the REALTOR® Action fund and helping C.A.R. and your local Association reach our yearly goals!

The REALTOR® Action Fund Blueprint to Fundraising guide is designed to provide you with a step by step guide to
fundraising, including collateral materials you need to educate and inform your members on the importance of the REALTOR®
Action Fund. Together we can successfully educate and encourage REALTORS® to invest in the REALTOR® Action Fund. We

believe this blueprint will helf lish the I
« Wikt e elieve this blueprint will help you accomplish these goals

« Contests
« Order Forms

« Affiliate Contributions
« Aristotle AI360

* Contribute Today

‘We appreciate your commitment to organized real estate and support of the Political Programs. If you have any questions,
please contact your CAR stafflisted below.

“Your RAF Leadership

CAR. staff
Julissa Gomez Lisa Edwards Adina Rurup
CAR Fundraising & Housing CAR.RAF CAR. RAF
Opportunity Manager Coordinator Assistant

Step 3
Click on "Contribute Today”

Step 4 @ SIS REALTOR ACTION FUND
Enter your

NRDS# —\
Login

Jsername is your member NRDS

Usemame

%7 oo REALIVK ACTIUN TUNLY

Credit Card Donation
* Total Amount (€)

$2000 Introductory
$42.00 Minimum Cost of Doing Business
® $148.00 True Cost of Doing Business
$449.00 Annual-California Silver Bear
D $1000.00 Annual-NAR Sterling R
$449.00 Sustain-Chartered NAR Sterling R {formerly-CA Golden R, prior 12/31/11)
O $1000.00 Sustain-as & NAR President Circle Member--NAR Sterling-Crystal-GoldenRs
$2500.00 Initial NAR Crystal R
$1500.00 Sustain-NAR Crystal R
£5000.00 Initial-NAR Golden R
$2000.00 Sustain-NAR Golden R
§449.00 Sustain-Chartered NAR Golden R (prior to 01/01/02)

poo | otmer Amount

Recurrence:
One Time:
Card Number gilling First Mame:
Billing Last Name illng Zip:

50020

Card Expiration Date:

Step 5
Make your contribution

Basic Information:
Make sure all your information is correct.

Credit Card Contribution Amount:
Choose your desired amount.

Recurrence:
Choose Monthly (default) or One-Time

Billing:
Fill in your billing information.

Disclaimer:
Check the RAF verification box for disclaimer

Click “Submit”

RAF FUNDRAISING BLUEBEPRINT
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VIEWING MEMBER CONTRIBUTIONS ONLINE

A member can now view their REALTOR®
Action Fund (RAF) Contributions on C.A.R.’s
website. The member will see the previous
year and the current year. The previous

year will show the total RAF Voluntary
Contributions, as well as, the RAF level that
correlates to the contribution. The current
year will show how much a member has
contributed to date. Although, the RAF level
will not be listed in the current year until year
end, the member can see what their level
was for the previous year. Below are some
simple instructions for the member on how
to see their RAF contributions on their online
profile.

RE

TRANSACTION CENTER ~

My Account

C.A.R. STAFF
INTRASECTION

BLOG ADMINISTRATION

LEARN & THRIVE ~

Step 1
Log in to the C.A.R. website

Step 2
Click on your name in the upper right corner

Step 3
Click on your name and the "My Account”
webpage will appear

Step 4
Click on Account Settings on the right side of
“My Account” webpage

Step 5

Then scroll down the Account Setting page
to the Section labeled “Additional Member
Information”

INDUSTRY 360° ~ YOUR C.A.R. ~

Account Settings
Change Usernamé or Password

My Shortcuts & Events

ADP EZLABOR

Help
COMMITTEE SELECTION PROCESS

ADMIN

SIGN OUT

Account Settings

HOME

Lisa Edwards J/

Additional Member Information

Designations _
RAF Contributions

Annual Contributions (2016)
$449.04 - California Silver Bear
Current Contributions (2017)
$326.56

REALTOR®

Committee Info
N/A

14
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FUNDRAISING RECOGNITION

LEVELS

REALTOR® ACTION FUND
FUNDRAISING RECOGNITION LEVELS

The California Association of REALTORS® recognizes and appreciates all levels of participation to the
REALTOR® Action Fund. Below are the descriptions for C.A.R. and NAR participation levels.

VOLUNTARY RATF
FUNDRAISING
RECOGINITION
LEVELS

NAR-MAJOR DONOR LLEVELS

NAR Sterling "R": $1,000 Initial Contribution: Sustain: $1,000 Annually, as well as
for current NAR President Circle member. ($449 Annual Renewal for Chartered NAR
Sterling "R's", prior to 12/31/2011)

Introductory Level »  NAR Sterling "R" pin given annually from NAR

$20 Annual Contribution »
»  RAF Button »
» Invitation to C.AR.'s, if applicable, special events

Invitation from NAR to attend special functions during NAR meetings
New ribbon given annually from C.AR.

Minimum Cost of Doing Business:
$49 Annual Contribution
»  RAF Button

NAR Crystal "R": $2,500 Initial Contribution: Sustain: $1,500 Annually or $1000,
if a current NAR President Circle member.

True Cost of Doing Business: NAR Crystal "R" pin given annually from NAR

$148 Annual Contribution
New RAF pin
New ribbon annually

Invitation from NAR to attend special functions during NAR meetings
New ribbon annually from C.AR.
Invitation to C.A.R.'s, if applicable, special events

Invitation to C.A.R.'s, if applicable,
special events

Widget to display proudly on website
or signature

NAR Golden "R": $5,000 Initially: Sustain: $2,000 Annually or $1,000, if a
current NAR President Circle member. ($449 Annual Renewal for Chartered NAR
Golden "R's" prior to 01.01.02.)

»  NAR Golden "R" pin given annually from NAR

» Invitation from NAAR to attend special functions during NAR meetings

»  New ribbon annually from C.A.R.

C.AR-MAJOR >

DONOR LEVELS NAR Platinum "R": $10,000 Initially: Sustain: $5,000 Annually
NAR Platinum "R" pin given annually from NAR

Invitation to the C.A.R.'s, if applicable, special events

California Silver Bear:

$449 Annual Contribution Invitation from NAR to attend special functions during NAR meetings

Invitation to RPAC President’s Circle Conference

INewiSilveriBeatipii Invitation to the C.A.R.’s Capitol Reception in Sacramento

N7 lstrerm e el New ribbon annually from C.AR.
Invitation to C.AR.'s, if applicable,
special events NAR President Circle: $2,000 contribution given annually to support
Widget to display proudly on website Congressional Members both in California and other states.
or signature »  NAR President Circle pin given annually from NAR

» Invitation from NAR to attend special meeting held annually

LITFETIME CONTRIBUTION ACHTEVEMENTS

C.A.R. Gold VIP:

»  Lifefime contributors (Lifetime contribution of $ 10K and current RAF contributors) C.A.R. Gold VIP benefits:
exceeding $25,000 or »  New Gold VIP pin and Gold VIP Widget to display proudly on website or signature
$50,000 will receive a »  Designated VIP bar at C.AR''s, if applicable, special events
TR AR e Priority seating at Legislative Day and Relmagine! luncheons (Advanced payment required
paperweight to reflect their for C'A'_R,' |ur.1cheons)” o .
monumental contribution Recogpnition in Fall Edition of the California Real Estate Magazine
As well as recogpifion of C.A.R. Recognition during C.A.R. Fall Business Meetings
the NAR Level. Provide "promo" code for a discount to attend the paid sessions at the Relmagine! or

Woman Up!

Hall of Fame:

RAF FUNDRATISIN LUEPRINT raf.car.org
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CONTRIBUTE TO THE REALTOR®

> FFEFI.P PROTECT YOUR LIVELIFOOD —

ACTION FUND TODAY!

NAR Sterling “R”
O $1000 ANNUAL

NAR Crystal “R”
O $2500 INITIAL

xZ
9 9 NAME (please print):
2 <
2 >3 NRDS #: ASSOCIATION: REGION:
-
(Z) o8 BILLING ADDRESS:
o<
g CITY: STATE: ZIP:
PHONE NUMBER:
EMAIL:
5 E REALTOR® ACTION FUND CALIFORNIA MAJOR
=) VOLUNTARY CONTRIBUTION* DONOR VOLUNTARY
= O $20 O $49 O $148 CONTRIBUTION*
§ INTRODUCTORY “THE MINIMUM “THE TRUE O $449 %
(0] LEVEL COST of DOING COST of DOING ANNUALLY
o BUSINESS” BUSINESS” CALIFORNIA SILVER BEAR

NAR MAJOR DONOR VOLUNTARY CONTRIBUTION*

NAR Golden “R”
O $5000 INITIAL

O $449 SUSTAINING

Chartered NAR Sterling
“R" (formerly known as the
California Golden “R", prior

O
O

$1500 SUSTAINING

$1000 SUSTAINING
For NAR President Circle

$2000 SUSTAINING

$1000 SUSTAINING
For NAR President Circle Members

to 12/31/2011) Members $449 SUSTAINING

Chartered NAR Golden “R" (prior to 1/01/02)

O
O
O

o g *Payment plan available for all levels | PAYMENT PLAN? O YES O NO
E =l (for specific details visit our website listed below)

(2]

(7,]
; =8 PAYMENT — ~ \isp (O mMasTERCARD (O AMERICAN EXPRESS (O DISCOVER
~F3 METHOD:
< (-]
a >

n

CREDIT CARD #: EXP DATE:

CARD TYPE: O PERSONAL (O CORPORATE

FAX this completed form to 916.492.5290 or; _D_ ONLINE go to raf.car.org

Political contributions are not tax deductible as charitable contributions for federal and state income tax purposes. Contributions to the REALTOR® Action Fund are voluntary, and the
amounts above are only guidelines; you may give more, less or nothing at all. Failure to contribute will not affect an individual's membership status in the California Association of
REALTORS® (C.A.R.). Contributions will be allocated among three of C.A.R!s political action committees (PACs), according to different formulas approved by C.AR. for personal and
corporate contributions. These PACs are: CREPAC (supports state and local candidates); CREPAC/Federal (supports federal candidates); and CREIEC (makes independent expendi-
tures in support of or opposition to candidates). C.A.R. also sponsors IMPAC which supports local and state ballot measures and other issues that impact real property in California.
The allocation formula may change including re-designating a portion to IMPAC.
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\_\OMEOWNERSHIP MATTERS
HEILP
PROTHCT
YOUR

LIVELITHOOD

1« REALTOR" Acy;
S iy

FIGHTING for
OUR PROFESSION!

WHE VALUHR

Homeownership, Fair Housing, Free Enterprise
and a Responsible Government!

v

Yes. | will contribute

to the voluntary
REALTOR® ACTION
FUND because it is
needed to protect

ACTION FUND

Fighting For Our Profession

CALIFORNIA ASSOCIATION of REALTORS®

my livelihood.

(916) 492-5211

FOR MORE
raf.car.org

INNFO —>

RAF FUNDRAISING BLUEBEPRINT

Other
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Appreciation &

Local Events R o
ecognition

Aristotle 360 a

What is RAF Doing for You?

Costly and Time
Consuming Point of
Sale Bills!

Independent Contractor
Withholding!

Statewide Service
Taxes!

Dual Agency

Mortgage Interest
Deduction!

Protecting

PROPERTY
RIGHTS

on every levelll

bule
Cor\“(‘_

The REALTOR® Action Fund (RAF) raises money to
promote the values, attitudes, and beliefs of
organized real estate; every dollar is used to protect
and advance REALTORS® interests in government.

raf.car.org
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RAF INVESTMENT PARTICIPATION FUND MOTION:
FREQUENTLY ASKED QUESTIONS

2.

. WHAT IS THE REALTOR ACTION FUND IN-

VESTMENT PARTICIPATION FUND MOTION?

That the portion of the REALTOR® Action Assessment
allocated by IMPAC and CREPAC to local Association

sub-accounts be based on a sliding scale beginning in
2017:

»  10% allocation for local Associations below 12%
participation rate for the preceding year;

»  30% allocation for local Associations at 12% or
higher, but below the REALTOR® Action Fund
participation goal for the preceding year;

»  32% allocation for local Associations that met the
participation goal for the preceding year;

»  35% allocation for local Associations that are 5% or
more above the participation goal for the preceding
year.

And that the necessary amendments to the CREPAC
and IMPAC bylaws to effect this change be presented to
the Board of Directors for approval.

WHEN DOES THE MOTION GO INTO EFFECT?

Answer:

The RAF Investment Participation Fund motion was
passed by the C.A.R. Board of Directors during the
2016 Spring Business Meetings, to go into effect as of
January 2017. In other words, local Associations have
until December 16th to raise their RAF participation, at
which point C.A.R. will use their RAF participation to
determine their RAA local allocation for 2017.

. WHAT IS THE FINAL DATE FOR LOCAL ASSO-

CIATIONS TO TURN IN THEIR RAF CONTRIBU-
TIONS TO C.A.R. FOR THEIR RAF PARTICIPA-
TION RATE?

Answer:

All RAF contributions funds which include names and
corresponding funds must be received by C.A.R. by the
second Friday in December to count towards a local
Association’s participation rate of that year. The website
for collecting contributions will go "dark” on the
second Friday in December.

4. WHAT IS THE DATE FOR WHICH YOU WILL
DETERMINE THE MEMBERSHIP COUNT FOR
EACH LOCAL ASSOCIATION IN ORDER TO
CALCULATE THE RAF PARTICIPATION RATE?

Answer:

The membership data is given to C.A.R. by the National
Association of REALTORS® and the data is based on

all the state’s membership numbers as of September
30, of the fundraising year that would be used for the
preceding year. For example, the membership count
for 2017 will be based on the September 30, 2016 NAR
numbers.

5. WHAT HAPPENS IF A LOCAL ASSOCIATION’S
RAF PARTICIPATION RATE IS BELOW 12%?

Answer:

If a local Association does not reach 12% RAF
participation, C.A.R. will deposit 10% of the REALTOR®
Action Assessment (RAA) into the local Association’s
subaccount, per their local allocation split, the
remaining 20% will be dispersed to C.A.R.’s State PAC's.

6. DOES THE MOTION ONLY IMPACT RAA CON-
TRIBUTIONS?

Answer:

Yes, the funds are taken from the RAA ONLY. This
includes both through dues billing and from any new
members that join throughout the year.
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WHAT IS THE ABSOLUTE
MINIMUM THAT A MEM-
BER MUST CONTRIBUTE TO
BE COUNTED TOWARDS A
LOCAL ASSOCIATION'’S RAF
PARTICIPATION?

Answer:

The RAF participation level settled
on by the Task Force is $20, the
introductory level.

ARE THERE ANY OTHER
FUNDRAISING RULES THAT
WE NEED TO KNOW IN OR-
DER TO BE IN COMPLIANCE?

Answer:

Not at this time, however, we must
always comply with FPPC/FEC
rules...stay tuned.

CAN YOU PROVIDE EX-
AMPLES OF HOW THE RAA
FUNDS WILL BE AFFECTED
BY THE MOTION? SPECIFI-
CALLY, HOW IT WILL AFFECT
THE LCRC/IMPAC/ALF SUB-
ACCOUNTS?

Answer:

See charts to the right, to view
larger, see raf.car.org.

Messaging Campaigns Recognition

Social Media Effective Local Events Other Appreciation & Aristotle 360
Guidelines

RAA FUNDING FLOW CHART

REALTOR® Action Assessment (RAA) $69**

RAA Funded Political Programs

LCRC/IMPAC/ ALF

CREPAC/ CREIEC/IMPAC Sub-accounts

CREIEC California Real Estate Independent Expenditure Committee  LCRC Local Candidate Recommendation Committee
CREPAC California Real Estate Political Action Committee ALF Advocacy Local Funds

* This chart only reflects personal contributions to RAF

**$22 of the $69 RAA is used for program costs and the remainder is split based on their RAF voluntary participation
goal of the preceding year. Please note that the RAA is prorated throughout the year.

REALTOR® ACTION ASSESSMENT
(RAA) FUNDING FLOW CHART

LCRC/IMPAC/ ALF Sub-accounts

Funded 10% allocation for local AORs below 12%
Programs participation rate for the preceding year;

or

30% allocation for local AORs at 12% or

*%$22 of the $69 RAA is used for program higher, but below the RA.F participation
costs and the remainder is split based on goal for the preceding year;
their RAF voluntary participation goal of
the preceding year. Please note that the
RAA is prorated throughout the year.

or

N 32% allocation for local AORs that met the

articipation goal for the preceding year;
CREIEC California Real Estate Independent P P o P 9

Expenditure Committee or

CREPAC California Real Estate Political Action
Committee

35% allocation for local AORs that are
5% or more above the participation
goal for the preceding year.

W

LCRC Local Candidate Recommendation Committee
ALF Advocacy Local Funds

Continued =
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RAF INVESTMENT PARTICIPATION FUND MOTION:
FREQUENTLY ASKED QUESTIONS

10. WHAT OTHER FUNDRAISING EFFORTS DID

THE RAF TASK FORCE DEVELOP AND ADOPT-
ED TO ASSIST LOCAL AORS IN THEIR EXIST-
ING FUNDRAISING EFFORTS?

Answer:

11.

C.A.R. will display local Association’s participation rates
in alpha order by category of petite, small, medium 1,
medium 2, large and jumbo at the BOD meetings near
the RAF counter and in other locations, if possible,

during the Fall Business meetings and earlier, if possible.

C.AR. will provide Ribbons to C.A.R. Directors from
local Associations that meet RAF’s goal. Ribbons will be
distributed during the Fall C.A.R. business meetings.

One-time ONLY-Each local Association will receive

a digital picture frame to display their own RAF
contributors and participation rate. Picture frames have
been sent.

HOW IS C.A.R. SUPPORTING LOCAL ASSOCI-
ATIONS IN THEIR FUNDRAISING EFFORTS TO
HELP LOCAL ASSOCIATION’S ACHIEVE THEIR
PARTICIPATION GOALS? C.A.R. PROVIDES
THE FOLLOWING RESOURCES:

Answer:

a. Fundraising emails will continue to be sent to
specific targets by C.A.R. throughout the year which
will be aimed at non-contributors.

b. Planning is underway to expand the email campaign
efforts to include targeting major investors.

Each local Association will receive a hard copy of
the RAF Blueprint via mail.

The digital version of the RAF Blueprint will continue
to be available on the C.A.R. website.

Updated resource materials, some available

for customization, which includes: fundraising
templates, dues billing inserts, contribution forms,
and visuals to measure fundraising will continue to
be available online.

Updated RAF videos which can be used at new
member orientations or other meetings will continue
to be available online.

RAF Training by C.A.R. field mobilization staff will
continue to be available for local Association staff
and members.

RAF Training on AI360 (specific to California), RAF's
contribution database, will continue to be available
to AE’'s and GAD's.

Customized RAF contribution reports will continue
to be available to help local Association staff and
members develop a targeted fundraising strategy
for contributors.

C.AR. staff will continue to be available to assist
local Association staff with the RAF dues billing
portion of their dues billing statement.

RAF Leadership Team will continue to provide
outreaches to every local Association below the RAF
goal to provide them support and resources to help
them reach the RAF participation goal.
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EMATTL DUES BILLING

SWEEREPSTAKES

Each local RAF Team can offer their members
an opportunity to win a prize in exchange for
their contribution while paying their dues.
Now, you can maximize your participation by
creating an email campaign in conjunction
with your dues to promote the sweepstakes.
For purposes of this training, we are using
Mammoth Lakes Board of REALTORS?, “our
test pilot” for this program. Please follow
these steps for a successful Email Dues
Billling sweepstake fundraiser:

STEP 1:

Complete Dues Billing Sweepstake Applica-
tion and the Budget Worksheet. Reminder:
The 1/3 Rule still applies.

STEP 2:

Submit completed sweepstake application
and budget worksheet to C.A.R. with your
logo.

STEP
C.AR. will create your distribution flyer for the
dues billing sweepstakes and the appropriate
rules. As well as RAF Webform branded to
your specific local Association

STEP
C.AR. will create a RAF Webform branded to
your specific local Association.

STEP
Rules-Email ion of your

Must notify all your members, either by direct
mail, email, your local Association newslet-
ter. You must provide a portal that requires

a login for your members to access on the
local Association home page. This must be

in all correspondence to your members.
Alternatively, on the email, you can attach a
copy of the flyer and rules. The “key” is to be
sure that all your members have the ability

to review all the rules and disclosures for the
sweepstakes.

FUNDRAISERS

EMAIL SWEEPSTAKES
ANNOUNCEMENT

The subject line is the type of RAF Sweep-
stakes and the body of the announcement
highlightes the “essence” of the sweepstakes
and it must provide a link for a member to
view the rules and/or make a contribution
(see sample attached).

Must have the following two items on the
email announcement:

*1. For a complete set of rules go to [in-

sert local AORs website address] or email
linsert contact's email address]; no purchase
necessary, void where prohibited by law; the
sweepstakes will be conducted [insert start
and end date of sweepstakes]; eligibility
restriction apply, available only to [insert local
AOR name] members; only one entry per
member, depending on their contribution
(the portion highlighted is specific to the local
AORs sweesptakes rules and will be provided
by CAR. Staff).

2. Disclaimer: Political contributions are not
tax deductible as charitable contributions

for federal and state income tax purposes.
Contributions to the REALTOR® Action Fund
are voluntary, but you may give more, or less,
or nothing at all. Failure to contribute will not
affect an individual’s membership status in the
California Association of REALTORS® (C.A.R.).
Contributions will be allocated among three
of C.ARs political action committees (PACs),
according to different formulas approved by
C.AR. for personal and corporate contribu-
tions. These PACs are: CREPAC (supports
state and local candidates); CREPAC/Federal
(supports federal candidates); and CREIEC
(makes independent expenditures in support
of or opposition to candidates). C.A.R. also
sponsors IMPAC which supports local and
state ballot measures and other issues that
impact real property in California. The alloca-
tion formula may change including re-desig-
nating a portion to IMPAC.

M\

!

As they say in
the real estate
business
“timing is
everything!”
What better
time than
when a
member
is paying
their dues.

!

J

NEXT STEPS

Once you have noticed all
your members about the
sweepstakes as discussed.
The next steps are the
email campaign that you
will work directly with
Al360 and C.AR. Staff.

AI360 will design the emai
to include all the legal
requirements (reviwed and
approved by C.AAR. staff)

AI360 will pull the target
lists and provide the
timeline

See Samples —>

raf.car.org
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EMAIL DUES BILLING SWEEPSTAKES
PROMOTION

EMAIL DUES BILLING
SWEREPSTAKES
FUNDRAISERS

SWEEPSTAKES ANNOUNCEMENT TO MEMBERS

Subject: You could win 1 of 3 Visa Gift Cards in the Mammoth Lakes RAF Sweepstakes

Dear X

With a contribution to the REALTOR® Action Fund (RAF) of $20 or more you wil be entered to win a 1 of 3
gift cards. The first drawing is for a $25.00 gift card for members contributing $20-548.99; the second
drawing is for a $150.00 gift card for members contributing $49.00-§147.99 and the third drawing is
for a $250 gift card for members contributing $148 and above in the Mammoth Lakes BOR RAF 2018
RAF Sweepstakes! All existing 2018 contributors are automatically entered into the appropriate drawing
corresponding to the amount of their contribution.

Sweepstakes open to Mammoth Lakes BOR REALTOR® members only. To contribute click here. If you
don't know if you are a contributor yet, please contact Stacey Castellano, AE at info@mlbor.com or (760)
934-0637.

The drawing will be held at the MLBOR Appreciation luncheon on April 3, 2018 at Roberto's Cafe in Mam-
moth Lakes. You do not need to be present to win. All contributions must be received by March 31, 2018,
For odds of winning, other details and complete rules, click here (link to MLBOR website with rules?).

The RAF is the backbone of REALTOR® political engagement funding our advocacy work on local, state
and national issues. Without the RAF REALTORS® would have no voice in shaping our nation's policies. The.
amount of funds dedicated to the MLBOR area is tied to the number of MLBOR primary REALTOR® members
who contribute. The more members who contribute, the more funds are dedicated to the Mammoth Lakes
area.

Please to contribute today to protect homeownership and your bottom line.

*No purchase necessary; void where prohibited by law; the sweepstakes begins with the 2018 Dues Billing
and ends on March 31, 2018.

Political contributions are not tax deductible as charitable contributions for federal and state income tax
purposes.

Contributions to the REALTOR® Action Fund are voluntary, but you may give more, or less, or nothing at
all. Failure to contribute will not affect an individual's membership status in the California Association of
REALTORS® (C.A.R). Contributions will be allocated among three of C.A.R 5 political action committees
(PACS), according to different formulas approved by C.AR. for personal and corporate contributions. These
PACs are: CREPAC (supports state and local candidates); CREPAC/Federal (supports federal candidates); and
CREIEC (makes independent expenditures in support of or opposition to candidates). C.AR. also sponsors
IMPAC which supports local and state ballot measures and other issues that impact real property in Califor-
nia. The allocation formula may change including re-designating a portion to IMPAC.

raf.car.org

EMAIL DUES BILLING
SWEREPSTAKES
FUNDRAISERS

MAMMOTH LAKES BOARD OF REALTORS®
Al360 EMAIL CAMPAIGN WITH SWEEPSTAKES

EMAIL CAMPAIGNS

Target Audience:
Suggested Timel Members who have not contributed so far in 2018
Subject Em
March 1 March 6 March 14 March 26
‘ N o - Mammoth Lakes REALTORS® - Protect Your Livelihood
1 Rese 1 Email2  Resend Email 2 Subject Em:

il 2:
Last Chan:e, Don't Miss Out

Dear <FirstName>,

Members of the Mammoth Lakes Association of REALTORS® are leaders in the real estate industry. We work hard and strive to do
the best for our clients. But | know that as REALTORS® we like to support local causes and have a little fun.

Ihope you will join me and help protect our industry plus have a chance to win one of three Visa® gift cards. It's a win-win!

Al contributions will go towards the REALTOR® Action Fund (RAF). RAF
fights for issues at the local, state and federal level important to the
real estate industry and make sure that the voice for our industry is
heard by lawmakers.

REALTOR® ACTION FUND SWEgpsray

Don't pass up the opportunity to support a great cause! The more you
donate, the more you can win. Details of the sweepstakes are below.
RAF Sweepstakes:

. Deadh:s to contribute is March 31, 2018 Vié:rg;h
«  Appreciation Luncheon April 3, 2018 oepentin s Bonsion
Thank you and best of luck in the sweepstakes!
Sincerely,

Name
Title
2018 RAF Contributor

For Additional Details, CLICK HERE.

" void ; the
with the 2018 Dues Billng and ends on March 31, 2018,

and state income tax purposes.

Contbution o the REALTOR Acion Fund are wolntary, but you my give more
ilure

 less, or nothing at all. Fai in the Califor of REALTORS* (CAR).
Contriogtions il s alocated among three of C AR+ poftca ), according to different f by CAR for
Sertonal and corporare conbutions These PACS re: CREPAC (supports tae and local candicates; P ot {eupports pkhpius
Gotosand CREIEC.(makes independent expenditures in suppor ofor opposition t candigates). C AR, also sponsors IMPAC which supports local

and state ballot measures and other issues that impact real vaerly T Coforia. The allocation ormula ray change inchiding re desigrating &
portion to IMPAC.

rat.car.org
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REALTOR® ACTION FUND SOCIAL

MEDIA GUIDELINES

SOME IDEAS FOR
SOCIAL MEDIA POSTS:

1. Thank your Major Donor contributors
2. Post your RAF events
3. Post RAF video

4. Invite members to volunteer
for your RAF Phone Bank

5. Invite members to be part
of the RAF Team

LOCAL ASSOCIATION’S USE OF SOCIAL MEDIA
FOR RAF

Many REALTOR® associations are embracing social media
tools such as Facebook, Twitter, and You Tube, and inte-
grating these tools into their day-to-day activities. In
some cases this includes using those tools in connection
with RAF activities. The guidelines below are to remind
associ- ation members and staff that RAF-related pages
on social media sites are subject to both federal and
state election laws, and these laws may require that the
association regu- late access to certain portions of the
site. The Q&A below outlines some of the issues raised
by association’s use of social media for RAF activities,
and some suggestions on how the association may ad-
dress these issues.

CAN MY LOCAL ASSOCIATION USE SOCIAL
MEDIA SITES FOR RAF?

Subject to the restrictions noted below, yes. The associa-
tion may make certain RAF informational pages avail-
able to the public, such as posting meeting times and
basic in- formation about RAF. However, because RAF
contributions may only be solicited from the so-called
“solicitable class,” which essentially consists of members

and their families, anything which could be considered
a "solicitation” for an RAF contribution will need mem-
ber-access only password protection.

WHAT RAF INFORMATION CAN BE PLACED
ON THE ASSOCIATION SOCIAL MEDIA PUBLIC
PAGES?

»  General information about RAF, such as contact
information and staff.

» General information about RAF activities, such as a
calendar of RAF events.

»  RAF financial information, such as how much had
been contributed or the number of contributors to
RAF in a given period.

» Information about contributions RAF has made to
candidates.

» A description of the restrictions under which
RAF operates, such as that only members of the
solicitable class may contribute to the RAF or who
determines which candidates will receive RAF
support.

»  Copies of the campaign finance reports filed with
regulators like the Federal Election Commission or
its state counterpart, setting forth the contributions
received or disbursements made by RAF.

» Members can place factual information about
themselves for recognition they have received for
their investments such as being a Major Investor,
but cannot write posts encouraging others to make
similar RAF contributions.

Associations must, however, carefully monitor the content
of its site if it includes RAF information that goes beyond
simply providing factual information and also constitutes
a solicitation for RAF contributions. For example, the
Federal Election Commission (“FEC") has determined
that a PAC communication constituted a solicitation when
the chairman of the PAC commended the enthusiasm

of employees who participated in the PAC by making
contributions because the communication indicated their
awareness of the connection between their welfare and
government policies toward the business. Such messages
that encourage contributions to RAF may only be placed
behind a member-access only password-protected

22  raf.car.org
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portion of the site. Such a message would include, for Executive, administrative and management personnel
example, posting the names of contributors and the of the local, state and/or national associations, and
amounts contributed, particularly if those having made their families, are also included in the solicitable class.
such contributions are favorably commended.

CAN AN ASSOCIATION PROMOTE RAF
WHAT INFORMATION NEEDS TO BE BEHIND FUNDRAISING EVENTS ON ITS PUBLIC

MEMBER-ACCESS ONLY PASSWORD PAGES?
PROTECTION?

An association could list RAF fundraising events on
All communications that constitute a “solicitation” its public pages and calendars, but it will need to
need to be password protected. This would be true for ~ be careful that the name itself does not constitute
private social media sites where solicitations are taking  a solicitation nor can there be specific information
place, and those private sites will need to be limited to ~ about the event beyond the date and time of the
those within the restricted class. event. For example, the association could list “RAF

Wine Night” on its public website calendar with a
WHAT CONSTITUTES A SOLICITATION? link to a password protected area of the site that

would contain information about the event. However,
A communication will constitute a solicitation if it an event named "“Give to RAF” or “"RAF Needs Your
“encourages... support [of] the PAC's activities (by Contribution” could not be publicly displayed, since
making a contribution) [or] facilitates the making those names would constitute solicitations.

of contributions.” Facilitation of the making of

contributions would include providing information on WHAT ELSE SHOULD ASSOCIATIONS DO
how individuals may contribute to the PAC, such as by WHEN USING ITS SOCIAL MEDIA SITE FOR
including in the communication an address to which a RAE?

contribution may be sent.

The association must, as noted, employ a member-
access only password-protection feature for areas
of the social media site that may include an RAF
solicitation. The site administrator will should also
implement a process that terminates an individual’s
ability to access the protected portion of the site when
association membership terminates.

Information about a PAC fundraising event does not
constitute a solicitation and can be publicly available
if it consists of nothing more than details about when
or where the event will be held. However, information
that expressly encourages attendance and/or RAF
contributions at such an event, or information about
where to send an RAF contribution, constitutes a

solicitation. The association must also decide whether to

allow others to post messages in the public area
WHO CAN ACCESS THE PASSWORD- of its social media site, and if so, must insure that
PROTECTED CONTENT? messages of others do not contain solicitations for

RAF contributions, which may only appear on a

The password-protected content may only be accessed ~ password protected page. If an association allows
by RAF’s solicitable class. According to federal election ~ such postings, it may also want to include a disclaimer

law, that includes individual members -- i.e., non- on the public page reminding members that any
corporate members of NAR -- and their families. The RAF- related messages may only contain general
term "members” means a” individuals Who Current'y information, and may not SOliCit RAF Contributions
satisfy the requirements for membership in any one of or provide information about making or encouraging
the local, state, and/or the national associations and contributions to the PAC.

regularly pay dues.
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WHAT MAKES A GOOD PITCH?

A

Your messaging should be short but compelling
> Let them know you made a $148 contribution
Relevant and consistently stated through a variety of
mediums over an extended period.
> Have a one-line answer memorized for why
you personally contributed to RAF.

Keep up with current local events and
understand the local “hot issues” that
will affect your members.

—

Use 30-second
Pitch when a

b I
Ask everyone to pay on the spot! hen o mermber

when a member

> Always end a presentation visits alocel
Association

with: .Can.We Count on your Office
Contribution today! If not, then
complete a pledge card.

Lastly, be sure to follow up!

@ 3-MIN RATF PITCET

Dues Billing SOCi?l Media Eﬁecti\{e Local Events Othgr Appreciat.ic?n & Avristotle 360
Guidelines Messaging Campaigns Recognition

@ SO0-SECOND “EHELEVATOR” PITCE

Have you heard about the REALTOR® Action
Fund (RAF)? Well RAF is a vital service for YOU
and YOUR business. By contributing $20 to the
REALTOR® Action Fund, you are helping to pro-
tect private property rights thru C.A.R.’s lobbying
efforts, and local issues and candidate cam-
paigns. Your participation of $20 will keep this
going! Can we count on your contribution?

AT TERINATHE PTTCH:

If you have a sweepstakes going, you add ... “just
for today we are offering you an opportunity to
win a prize (explain what it is have a flyer ready
to hand out), if you contribute to RAF today!

k
Use 3-Minute
RAF Pitch when
a member attends
orientation or
when a member

Did you know that 30% of your RAF contribution supports local issues

that will affect your livelihood? Hello, my name is

attends an existing
meeting/event.

. Thank you for

allowing me to speak with all of you about the REALTOR® Action Fund PAYMENT
(RAF). I only have 3- minutes, so let me get to the bottom line on the PLANS
importance of REALTOR® Action Fund. Many of you may not be aware that: AVAILABLE
> Your RAF contribution helps put REALTOR® friendly candidates in office REALTORS® can
at your local. (i.e. city, county, board of education, mayors). make payments

> Ifapplicable, insert a local issue

> [If you are doing an office to office contest RAF provides a strength

in monthly

installments.
Payment plans
are available for

beyond anything we can accomplish individually. We are united in this 1S se] e,

together and we need your support today!

> We need everyone to contribute to RAF

All payment plans
must be completed
by December of
the current year.
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The REALTOR® Action Fund is vital to homeowner- Contributions to the REALTOR® Action Fund have stopped:

ship and to the real estate industry. As REALTORS® 1. Point of sale mandates that could have cost the homeown-

we are the force behind protecting homeownership er $1000s of dollars reducing their equity or may have even

rights and keeping homeownership affordable. By prevented the sale from going though. SOME IDEAS
protecting the home buying public we also protect 2. Direct taxing of REALTOR® commissions and other services

our way of life and how we support our family. The
government and others are always looking for ways to
cut out a piece of the real estate pie for themselves.
This is done by taxing the transaction or adding fees or
inspections at the point of sale. These taxes and fees
hurt the home buyer by making the transaction more
expensive thereby, reducing affordability or, the fees
come directly out of our pockets.

DO:

v/ Use storytelling techniques. Tell a story
v Ask for just a few moments of their time
v/ Know your talking points

v/ Use a local, state and/or national example of how the REALTOR®
Action Fund was successful

v/ Read the room. Each group is different, know your audience
v/ Encourage a contribution at any level

v/ Talk about why you personally contributed

v/ Show energy and passion

7/ Always assume that this is the member’s first time ever hearing about
the importance of the REALTOR® Action Fund

v/ Know that you can only ask REALTORS® (solicitable class) to
contribute

v/ Always offer to be available for questions and one-on-one
opportunities to discuss the value of the REALTOR® Action Fund

v Educate and inform members about REALTOR® Action Fund on
Social Media. For more information, view the Social Media Guidelines

related to the transaction.

3. Political candidates who are against building housing and
against REALTOR® issues.

Your contribution is critical to the REALTOR® organization; the

homeowner and your business. Please contribute today to the

REALTOR® Action Fund to protect your future.

DOs and DO NOTs for EFFECTIVE MESSAGING

FOR SOCIAL
MEDIA POSTS:

1. Thank your Major
Donor contributors

2. Post your RAF events
3. Post RAF video

4. Invite members to
volunteer for your

DO NOT: RAF Phone Bank

X Be negative 5. Invite members to be
X Say RAF. It's ALWAYS part of the RAF Team
REALTOR® Action Fund,
members might not know
the acronym

% Solicit on Social Media. No
comments encouraging
REALTOR® Action Fund
contributions. For more
information, view the Social
Media Guidelines

X Make it about a specific
candidate, elected official
or a political party

X Assume members have ever
been asked to contribute to
REALTOR® Action Fund

SOCIAL MEDIA GUIDELINES

X No online solicitation

X Members cannot write posts encouraging others to
make similar contributions.

WHAT CAN YOU POST?

v/ General information about RAF, such as contact
information and staff

v/ RAF financial information, such as how much had been
contributed or the number of contributors to RAF in a
given period. Members can place factual information
about themselves for recognition such as a being a
Major Donor.

CAN AN ASSOCIATION PROMOTE RAF
FUNDRAISING EVENTS ON ITS PUBLIC
PAGES?

v/ Yes, an Association can list RAF fundraising events on
its public pages and calendars, PLEASE NOTE: THAT
the Association needs to be careful that the name itself
does not constitute a solicitation nor an there be specific
information about the event beyond the date and time
of the event. For example: the Association can list “"RAF
Wine Night” on it public website calendar with a link
to a password protected area of the site that would
contain information about the event. name itself. On
the flipside, an event named Give to RAF or RAF needs
your contribution” could not be publicly displayed, since
those names would constitute solicitations.

CAN YOU RECOGNIZE YOUR CONTRIBUTORS?

v/ Yes, posting of members level of contribution, must be
posted on the behind the member-access only password-
protected, which is usually the members NRDS#.

RAF FUNDRAISING BLUEPRINT
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RAF Strategies for Effective
Messaging/Fundraising
Q&A

1. Why is raising money for the REALTOR® Action Fund (RAF) so
important?

Answer
The REALTOR® Action Fund supports REALTOR®-friendly candidates who focus on
the issues most critical to your business and your clients, at the local, state and federal
levels. Low RAF participation levels of an AOR are often a sign of a lack of political
awareness by AOR members — a detriment when in Sacramento alone, there are 5,000
new bills introduced in a two-year legislative cycle that could wreak havoc on our
industry. RAF allows our REALTOR® Government Affairs Team to get good laws that
are beneficial to REALTORS® get passed and bad laws get defeated.

2. What if, for example, | don’t want my contribution funding that “one”
Democratic candidate. Why should 1 still contribute?

Answer:
Okay, but don’t you agree with the issues? By focusing on the issues most critical for
your business and your clients, the REALTOR® Action Fund is about putting members
in office who are REALTORefriendly, whether Democrat, Republican, Independent, we
are the REALTOR® Party and support candidates who support our industry!

3. What are some of the issues that the REALTOR® Government
Affairs Team was able to avoid because of RAF?

Answer:
We avoided a bill that would add $225 Per-Transaction Recording Fee (Transfer Tax).
Several times we avoided a 3% Independent Contractor Withholding fee, and various
other Point-of-Sale and a service tax bills. These are just a few examples of C.A.R.’s
success stories that could not have happened without the REALTOR® Action Fund.
Currently, some threats that are harmful to REALTORS® include a bill that would
eliminate the Mortgage Interest Deduction, the GSE & Mortgage reform, other Point-of-
Sale issues and an increase in recording fees. There is still a lot of work to be done.

Last Updated: 1/12/2016
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RAF Strategies for Effective
Messaging/Fundraising
Q&A

4. How can members contribute to the REALTOR® Action Fund?

Answer:
The most effective way of collecting the voluntary RAF contribution is during the dues
billing process. Then have some “fun!” You can do a sweepstakes contest as an
incentive for the member to contribute through their dues billing cycle. The collective
efforts and contributions of the local associations and our members will allow C.A.R.’s
Government Affairs Team to influence issues that impact the livelihood of REALTORS®.

5. What is C.A.R. doing to fundraise for the REALTOR® Action Fund?

Answer:
C.A.R. has implemented a “grassroots” strategy to reach and assist local AORs that
have not reached the voluntary participation rate, and to focus on informing and
educating members on the value of contributing to the REALTOR® Action
Fund. Essentially, these grassroots efforts focus on peer to peer fundraising through
local AOR fundraising activities. With the unsettled market conditions, RAF will continue
to place emphasis on: (1) renewals, (2) the expansion of support among rank and file
membership through local AOR fundraising activities and (3) targeted messaging.

6. How can local associations fundraise for RAF?

Answer:
C.AR. has created an easy checklist located in the RAF Tool Kit to guide local
associations through the steps of fundraising. The document includes: the first and most
important step, establishing an RAF Team and second, different fundraising activities an
AOR can participate in to engage their members. Starting in the fall and through the
month of February, we suggest setting up an Office to Office Contest. Between the
months of February to May, we suggest a Sweepstakes Fundraiser for sweepstake
prizes like iPads, gift cards or a trip to Legislative Day. From May to August, local
associations should focus on those members who still have not contributed by hosting
an In-person Fundraiser like a luncheon, wine and cheese or a barbecue, or other
types of events. For more information, please refer to the RAF Fundraiser Checklist for
guidance. Consult with your RAF Field Staff person or email rafasst@car.org with any
questions about fundraising events and contests.

Last Updated: 1/12/2016
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RAF Strategies for Effective
Messaging/Fundraising
Q&A

7. Why should a local association participate in an Office to Office
Contest?

Answer:
It's the perfect way to get into the offices to educate them on the importance of
REALTOR® Action Fund and create some friendly competition amongst offices to see
which office raises the highest total voluntary REALTOR® Action Fund contributions.
Offices are matched up to compete with offices that have similar agent counts. The
winning office will be recognized at their local AOR.

Additionally, 30% of all money raised through RAF sweepstakes, office to office contests,
in-person events and dues billing are distributed, as directed, by the local AOR among
their LCRC/IMPAC/ALF sub-accounts which these funds will help ensure that issues that
impact REALTORS® at the local level are also being addressed. Remember, 100% of
contributions go to affecting the issues that matter most to REALTORS®.

8. How do I start an office to office contest at my local association?

Answer
First, it is important to discuss RAF with the AE, GAD and/or President of your local
association, to establish an RAF team. The team should consist of members who have a
willingness to inform and educate their members on the importance of the REALTOR®
Action Fund. Team members should be representative of the AOR, including someone
from the Board of Directors, the Local Candidate Recommendation Committee (LCRC)
and/or major donors. Contact your RAF field staff person for help and resources to assist
with this process.

Work with your RAF field staff person to review your office to office report from Al360

and to help you complete a distribution flyer for your office to office contest. Create a
timeline and finalize dates for the contest, and promote the competition!

Last Updated: 1/12/2016
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9. What are some examples of ways the AORs can promote the office
to office contest?

Answer:
Your RAF field staff should provide you with an application for you to fill out the details of
the office to office contest to be included in the distribution flyer, or you can download
this application directly from the RAF website. The application includes contest start and
end dates, prizes and other important details of the contest. . Reach out to every office
within your jurisdiction to ensure they are aware of the contest, and be sure to provide
them with the distribution flyer. Prior to sharing this flyer on your Website, Facebook and
Twitter, be sure to review the Social Media Guidelines in your RAF Tool Kit.

10. Besides Office to Office Contest are there other ways to
fundraise?

Answer:
Another great way to raise valuable funds for the REALTOR® Action Fund is by hosting
a sweepstakes contest. A contest amongst members within a local AOR, a RAF
Sweepstakes gives members an incentive to contribute to the REALTOR® Action Fund.
Any member who contributes to RAF within the sweepstakes beginning and end dates
will be entered into a drawing for a prize. Prizes could include an iPad, gift cards of
different values, a trip to Legislative Day.

11. Are there marketing materials for the sweepstakes?

Answer:
Yes! A similar flyer is available to be customized with your association’s contact
information and details of the contest. Again, contact your RAF field staff person to
assist with finalizing the rules of your contest to include in the application. This
information will be included in a distribution flyer for local AOR’s to use to promote their
contest.

For more information, go to raf.car.org.

Last Updated: 1/12/2016
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SAMPLE OFFICH TO
OFFICH CONTHEHST SCRIPT
& TATKING POINTS

Hello, my name is

. Thank you for allowing me to speak with all of you about the REALTOR® Action

Fund. I'd like to talk to you about the importance of the REALTOR® Action Fund. For those of you who may

not be aware:

»  Your RAF contribution helps put REALTOR® friendly candidates in office at your local (i.e. city, county,

board of education, mayors).
(insert a local issue).

» If you are doing an office to office contest, RAF provides a strength beyond anything, we can accomplish
individually. We are united in this together and we need your support today!

FREQUENTLY ASKED QUESTIONS and/or COMMENTS:

QUESTIONS:

» Excuse me, but I'm a registered Democrat and |
really don't want to help fund a Republican.

» I'ma Republican. | wouldn’t want to fund a
Democrat!

» | don't agree with some of the candidates that
the REALTOR® Action fund has supported!

ANSWER: |'m not asking you to make a political
contribution, I'm asking you to make a business
decision. By focusing on the issues most critical
for your business and your clients, it is about
supporting candidates who support our industry!

QUESTION:
» | thought | already paid this through my yearly
dues?

ANSWER: You paid the $69 REALTOR® Action
Assessment (RAA). None of that money can be
used for federal issues, and we need to be stronger
and better funded than the organizations that are
sometimes adversarial.

QUESTION:

» No one has ever asked me to contribute to the
REALTOR® Action Fund before, and are there any
perks to supporting the REALTOR® Action Fund?

ANSWER: This year we really want everyone to
be a part of RAF. That's why we're going around
talking to all of the offices. In fact we're having

a contest between all of the offices. You can

raf.car.org

contribute any amount, everything is appreciated,
check or credit card. We just want you to be a part
of the REALTOR® Action Fund. If you pay the $148,
The True Cost of Doing Business, you receive an
invitation to C.A.R.'s Capitol Reception, during
Legislative Day. We even offer payment plans!
Lastly, 100% of your contribution goes to affect the
issues that matter most to you and your clients.

QUESTION:
» I'm not really worried. I'm not sure it makes a
difference.

ANSWER: Someday an issue will get you worried,
and you'll find out that's just the tip of the iceberg.
REALTOR® Action Fund, from a REALTORS®
perspective, helps good laws get passed and bad
laws get defeated. In Sacramento alone, there are
about 5,000 new bills introduced in a two year
legislative cycle that could wreak havoc on our
industry.

QUESTION:
» | once gave a contribution, and nothing
changed.

ANSWER: | went to the gym one time, and | still
haven’t gotten in shape. A contribution doesn’t
guarantee we win, but doing nothing guarantees
we lose. Whatever the problem, the REALTOR®
Action Fund is there for you and your livelihood!
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ACTION FUND

Fighting For Qur Profession

SAMPLE OFFICH TO

OFFICH CONTHEHST SCRIPT

& TATKING POINTS

Thank you for your time. An
contributes the highest total
cent of RAF contributors will

our livelihood and business!

TALKING POINTS:

government.

c1GHTING

FIGHTING

F‘GHT\NG

property rights and creating

END of YOUR PRESENTATION:

d remember, we are conducting an Office to Office Contest. Each office that
voluntary REALTOR® Action Fund (RAF) contributions and/or has the highest per-
be recognized with an award. Here’s the flyer (pass out to the office).

Every dollar counts, your contribution does make a difference! Please make a contribution to RAF and protect

Did you know that the REALTOR® Action Fund (RAF) helps to protect private property rights, homeownership
and YOUR business? How do we do it? The RAF raises money to help promote the values, attitudes, and
beliefs of organized real estate, and every dollar is used to protect and advance REALTORS® interest in

Costly and Time , Dual Agency!
Consuming Point of geRV! NG

Sale Bills! PRE

Independent Mortgage Interest
Contract G jon!
vﬁfhﬂiud?;g! opesERV!Y Deduction

Statewide Service
Taxes!

By contributing $20 to the REALTOR® Action Fund, you are part of the team that is helping to protect private

the opportunity to help someone achieve the American Dream!

FOR MORE INFORMATION, CONTACT ILTSA EDWARDS:
916.492.5211 or lisae@car.org

raf.car.org

RAF FUNDRAISING BLUEPRINT

raf.car.org 31


http://raf.car.org
mailto:lisae%40car.org?subject=
http://raf.car.org

Intro & Planning Finance Dues Billing Soc@l Medla Ef‘fectl\{e Local Events OtheT lEpIEEEe & Avristotle 360
Processes Guidelines Messaging Campaigns Recognition

PLEDGE CARD

PROTECT YOUR LLIVELIHFHOOD AND
FIGHT FOR HOMEOWNERSHIP

K | PLEDGE TO GIVE!

REALTOR® ACTION FUND NAME
VOLUNTARY CONTRIBUTION (please print): NRDS#:

O $20 Introductory Level
PRIMARY ASSOCIATION:

O $49 “The Minimum Cost of Doing Business”

O $148 “The True Cost of Doing Business” PHONE NUMBER:

O Or become a C.A.R. Major Donor
(beginning at $449) or an NAR Major Donor
(beginning at $1,000) EMAIL:

Political contributions are not tax deductible as charitable contributions for federal and state income tax purposes. Contributions to the REALTOR® Action Fund are
voluntary, but you may give more, or less, or nothing at all. Failure to contribute will not affect an individual's membership status in the California Association of
REALTORS® (C.A.R.). Contributions will be allocated among three of C.A.R/s political action committees (PACs), according to different formulas approved by C.AR.
for personal and corporate contributions. These PACs are: CREPAC (supports state and local candidates); CREPAC/Federal (supports federal candidates); and CREIEC
(makes independent expenditures in support of or opposition to candidates). C.A.R. also sponsors IMPAC which supports local and state ballot measures and other
issues that impact real property in California. The allocation formula may change including re-designating a portion to IMPAC.

ACTION FUND

Without REALTOR® contributions,
there would be no REALTOR®
Action Fund, without the REALTOR®

Every time you got a new listing you had to tell the Action Fund, proposqls like these
seller that they need to remove all wood burning

fireplaces before the government will allow them and many more would become
to sell the house ... With the RAF, REALTORS® beat

this proposal in several local counties, but we are law - hurting homeowners and
constantly facing new point-of-sale proposals just

like this. your bottom line!

Congress got rid of the Mortgage Interest Tax
Deduction (MID), taking away the primary tax
benefit of homeownership ... Tax reform is high on
the agenda for the new Congress. We need RAF
funds to save the MID!

The State of California required you to pay a service
tax on every real estate transaction on top of your
personal income tax ... It took RAF funds to beat
this before and will take RAF funds to beat this
proposal when it comes back.

ACTION FUND

(916) 492-5211

Fighting for our profession!
raf.car.org
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Plan your fundraisers to make 3 times over the projected costs.

Fundraisers must be approved by C.A.R. staff
before being promoted or taking place. Now,

in addition and effective immediately—even for
those already being planned or that have been
approved — all associations must provide a budget
reflecting estimated contributions and costs when
submitting a fundraiser along with other required
information related to the fundraiser.

A fundraiser will not be approved unless the
projected funds raised are at least 3 times the
projected costs. Additionally, if an approved fund-
raiser does not meet the 1/3 rule, which means
the costs of the event or sweepstakes exceeded
the contributions raised, then all contributions will
be returned to the contributors and the AOR will
not be reimbursed for the expenses of the event.
If funds are returned to the local association for
not meeting these fundraising requirements, the
AOR and contributors will not receive participa-
tion credit.

EXAMPLES:

Example 1

Association requests approval of a RAF fundrais-
er with an estimated cost of $500 and projected
contributions of $1,600. This fundraiser would be
approved since the projected funds raised are
more than 3 times the projected costs.

Example 2

Association requests approval of a RAF fundraiser
with an estimated cost of $2,000 and projected
contributions of $4,500. This fundraiser would not
be approved because it is not projected to bring
in 3 times the costs. Either costs would have to be
reduced, or the association would have to find a
way to increase projected contributions to $6,000,
3 times costs.

RAF FUNDRAISING BLUEPRINT
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NEW MEMBER ORIENTATION

The California Association of REALTORS® (C.A.R.), has
prepared the following New Member Orientation materials
to help educate your new members on the importance

of REALTOR® Action Fund (RAF). All New Member
Orientations must have one of the items that are marked
with an * to be in compliance. You do not need all three,
please choose the one that fits for your local Association.

The New Member Orientation materials
can be found at:

raf.car.org.

NEW MEMBER ORIENTATION VIDEO

RAF New Member Orlentation Video
Understanding the purpose of the REALTOR® Action Fund and why it s vital to your business.

This Video was designed specifically for new member
orientation. C.A.R. created a short, but concise video that
can be shared to explain the importance of REALTOR®
Action Fund (RAF) and it provides a great opportunity
when it is done to make the “ask” and provide some local
issues that benefited from RAF funds.

Other
Campaigns

Appreciation &
Recognition

Aristotle 360

*RAF PLEDGE CARDS FOR NEW MEMBER
ORIENTATION DEPOSITS

NEW MEMBER ORIENTATION

K4 1 Pledge to Give!

UR LIV

REALTOR® ACTION FUND
VOLUNTARY CONTRIBUTION NAME
[

PHONE NUMBER:

DATE:

e of CAR's poltcal
REPAC (supports tate
CAR

aso sponsors IMPAC which supports oca and stte balot measures and other

ou
F...

Every time you got a new listing you had to tell the
seller that they need to remove all wood burning
fireplaces before the government will allow them
to sell the house ... With the RAF, REALTORS® beat
this proposal in several local counties, but we are
constantly facing new point-of-sale proposals just
like this.

Congress got rid of the Mortgage Interest Tax
Deduction (MID), taking away the primary tax
benefit of homeownership ... Tax reform is high on
the agenda for the new Congress. We need RAF
funds to save the MID!

The State of California required you to pay a sevice
tax on every real estate transaction on top of your
personal income tax ... It took RAF funds to beat
this before and will take RAF funds to beat this
proposal when it comes back.

Without REALTOR® contributions,
there would be no REALTOR®
Action Fund, without the REALTOR®
Action Fund, proposals like these
and many more would become
law - hurting homeowners and

your bottom line!

R ACTIO;
@\Qo N,

K /8

I
REALTOR
AcTioN FuND|

(916) 492-5211
raf.car.org

%n!

Fighting for our

Many local associations ask for a “$20 deposit”
to reserve a spot to attend New Member
Orientation. After you show the RAF Video,

it the opportunity to ask the member if they
would like their $20 deposit to be used as their
first RAF Contribution. If the member says

yes, please have them complete this form. For

more information on this, please contact C.A.R.

staff, Lisa Edwards at lisae@car.org.

34  raf.car.org
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*RAF NEW MEMBER CONTRIBUTION FORM

Must include this form in all New Member Orientations to be in compliance. This form ensures that New Members
are provided the proper disclosures.

-~ NEW MEMBER ORIENTATION CONTRIBUTION — —

REALTOR® ACTION FUND

o
05 FUNDRAISING RECOGNITION LEVELS
= NAME (please print):
2% The California Association of REALTORS® recognizes and appreciates all levels of parficipation fo
= the REALTOR® Action Fund. Bel, the descriptions for C.A.R. and NAR parficipation levels.
= g NRDS #: ASSOCIATION: REGION: e ction Fund. Below are the descriptions for an participation levels.
z
e
(k4 BILLING ADDRESS: VOLUNTARY RATF C.AR-MAJOR DONOR
LEVELS
CITY: STATE: ____ ZIP: R
RECOGNITION Califormia Silver B
I S alirornia JSilver bear:
PHONE NUMBER: TRy $449 Annual Confribufion
EMAIL: Introductory Level New Silver Bear pin given upon initial contribution
$20 Annual Contribution »  New ribbon annually
EE REALTOR® ACTION FUND VOLUNTARY CONTRIBUTION* »  RAF Bution pin » Invitation to C.AR.'s annual Capitol Reception in
E w Minimum Cost of Doing Business: Scienenic
= O $20 O $49 O $148 $49 Annual Confribution > mvwFanHon to Annual C.A.R. Major Donor Reception in
e Fal
§ INTRODUCTORY “THE MINIMUM COST “THE TRUE COST of »  RAF Button pin . Tt " - ,
o LEVEL of DOING BUSINESS” DOING BUSINESS” True Cost of Doing Business: Widget to display proudly on website or signature
= $148 Annual Contribution
CALIFORNIA MAJOR DONOR VOLUNTARY CONTRIBUTION* » New RAF pin given upon inifal contribufion
»  New ribbon annually
$449 % » Invitation to C.AR.'s annual Capitol Reception in
O anuay CALIFORNIA SILVER BEAR oiationto

»  Widget to display proudly on website or signature

& Z
*Payment plan available for all levels
E g (furspyeclﬁc delaﬁs visit our website listed below) ‘ PAYMENT PLAN? O YEs O No
wwn
E E PAYMENT
) VETHOD: O wvisa O MASTERCARD O AMERICAN EXPRESS (O DISCOVER
w
CREDIT CARD #: EXP DATE:

CARD TYPE: O PERSONAL (O CORPORATE

FAX this completed form to 916.492.5290or; [ ] ONLINE go to raf.carorg

dthe
g g , less ornothing atal. notafectan
REALTORS® (CAR).C: CARS AR for personal and
These PACS ae: CREPAC (support d CREPAC and CREIEC (makes ind texpend:
CAR d issues thatim Glforia

*RAF PLEDGE CARD

This pledge card does not ask for any type of credit card information, it is simply a “pledge card” for the new
member to complete and then someone from the local association will follow up to collect the funds.

PROTHC OUR LIVELIEOOD AND
FIGET R EOMEOW NER P o
n I P L E D G E T o G I V E 1 F Without REALTOR® contributions,
. cee
there would be no REALTOR®
REALTOR® ACTION FUND NAME Action Fund, without the REALTOR®
VOLUNTARY CONTRIBUTION (please print) NRDS#
R Every time you got a new listing you had to tell the Action Fund, proposals like these
O 20 nroductory Level seller that they need to remove all wood burning
PRIMARY ASSOCIATION fireplaces before the government will allow them and many more would become
O $49 “The Minimum Cost of Doing Business 1o sell the house ... With the RAF, REALTORS® beat
this proposal in several local counties, but we are law - hurting homeowners and
- constantly facing new point-of-sale proposals just
O $148 "The True Cost of Doing Business’ [EP— constantlyfacing new p proposals your bottom line!
Orbecame a C AR Major Donor
© (beginning at $449) or an NAR Major Donor Congress got rid of the Mortgage Interest Tax
(beginning at $1,000) EMAIL: Deduction (MID), taking away the primary tax
benefit of homeownership ... Tax reform is high on
bl and state income tax purpases. Contributions to the REALTOR Acton Fund are the agenda for the new Congress. We need RAF
vluntay bt you may v mar, o e, of nothing at al. Falur o contibute wil dniduat ﬁ funds to save the MID! SORACTION
REALTORSY (CA ). Contributions il be allcted among three of CAR's . scarding by CAR Rt %,
foprsons snd crporte contutons. Thse PACS e CREPAC sp : dcrtec & /1
(makes independen expendiurs insupport ofor opposion to candidaes) CAR.al MPAC which Joto and state bl dah
issues that Ifomia Th sloca

this before and will take RAF funds to beat this
proposal when it comes back

The State of California required you to pay a service
tax on every real estate transaction on top of your
personal income tax ... It took RAF funds to beat REALTOR]

(916) 492-5211
raf.car.org

I
REALTOR'
ACTION FUND!

Fighting for our profession!
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LOCAL FUNDRAISERS & EVENTS

OFFICE TO OFFICE CONTEST OFFICE TO OFFICE SAMPLE FLYERS

Challenge your offices to compete against one another ¢FICE to OFFICE CONpgg,
. . ) . !
in a race to see which office can raise the most voluntary © :
contributions for the REALTOR® Action Fund. Create 4-5
contest brackets to evenly distribute offices by member BATTLE ROYALE

count. The winning office of each bracket should be
FIGHT FOR YOUR
Froression

Pasadena-Foothills Association of REALTORS®

Each office that has the

awarded with a prize of your choosing.

voluntary contributions
to the REALTOR®
Action Fund (RAF),

e Examples of the flyer can be found at: it et specfed

categories, will win a

raf.car.org. et cftes et

and gift basket

To be eligible to win, all
REALTOR® Action Fund

All fundraising activities and flyers convtsomsof20x
more must be received

MUST BE approved by C.A.R.! oy dly 31, 2018
Contact Lisa at LisaE@car.org.

OUT ON TOP?

] 1 See ofical rules, odds and other details on the back B——

NOTE: When you are offering a prize or something of "$$ value"

then you need the "rules" - see Pasadena-Foothills AOR example.
REALTOR’
ACTION FUND

»~ HELP PROTECT —«

Contest will be based on YOUR LIVELIET )
the office agent count: —

Small 1-25 Agents What's at stake:
Pasadena Occupancy Inspections,
Rent Control (Pasadena & Glendale),

If you are offering just a plaque for recognition then you would just

need the contribution form with the PAC Dislcosures - see Placer (916) 492-5211
http:/,/rof.car.org

Medium  26-50 Agents.

County example. Lige  Si+Agents Costa-Hawkins - Just to name a few
THESE WILL AFFECT YOUR BOTTOM LINE
. For questions please contact: HELP US HELP YOU!
Full examples available on raf.car.org. PPAR COMMUNICATIONS Lo conTaBUTIONS
626.795.2455 CONTR]I BUTE  A0¢ ARE APPLIED TO YEARLY
info@pfar.org PASADENA-FOOTHILLS  TODAY! AND LIFETIME BALANCES!

STEP 1: Meet with your RAF Team to determine the
categories that apply to your local Association

OFFICE C
STEP 2: Determine the prize for the winners in each OfFICE t° ONTEs T!
-~ HELP PROTECT —

category: YOUR LIVELIEOOD

a. Plaque for the Winning Offices
b. Catered Breakfast or Lunch

STEP 3: Complete and submitted the Office to Office v.,‘;»l;cén‘«‘ki‘eff
Contest Application and Budget Worksheet e ATH
(if applicable) with logo to C.A.R. SRS

STEP 4: C.AR. to create flyer and rules, if applicable

STEP 5: Meet with RAF Team to pU” Al360 Office to (:,O%SM-SWI Contest will be FOR QUESTIONS, PLEASE CONTACT:
Office Report e e e ofce

(909) 866-5891
bigbearaor@gmail.
SM  1-10 agents ghecraorBgmeticom
MED 11-20 agents SYLVIA SHALMI

Past President (2016)
LG 2140 agent
S i (909) 856-2804

XL 41+ agents bigbearsylvio@kw.com

Ep-

View Office
to Office

REALTOR®
TION FUND

lifetime balances!
Association of REALTORS! Inc.
raf.carorg 14 EE ;Z S

AII RAF contributions made
I'emplare on are applied to yearly and
raf.car.org

» (916) 492-5211
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OFFICE TO OFFICE CONTEST APPLICATION

REALTOR® Action Fund ﬁ
OFFICE TO OFFICE OR COMMITTEE VS. /-
COMMITTEE CONTEST APPLICATION &

PAC FUNDRAISER POLICY
Plan your fundraisers to make 3
times over the projected costs.

The information on this application will be used to complete a distribution flyer for your associ-
ation to use to promote the contest. Some local AORs want to promote some friendly compe-
tition among between local committees. Please fill out this application completely.

Fundraisers must be approved by
C.AR: staff before being promoted
or taking place. Now, in addition
and effective
for those alreadly being planned

o that have been approved - all
associations must provide a budget

Today's
Date

ocal
Association

reflecting estimated contributions AOR Street
and costs when submitting a fund- Address
raiser along with other required in-
formation related to the fundraiser.
City
A fundraiser will not be approved
unless the projected funds raised
are at least 3 times the projected State cA Zip Code
costs. Additionally, if an approved

fundraiser does not meet the 1/3
rule, which means the costs of the
event o sweepstakes exceeded
the contributions raised, then all
contributions will be returned to
the contributors and the AOR will
not be reimbursed for the
expenses of the event. If funds are
returned to the local association for
not meeting these fundraising re-
quirements, the AOR and contrib-
utors will not receive participation
credit.

CONTACT INFORMATION

Full Name

AOR Title

Phone

Email

Examples:

1. Association requests approval of
a RAF fundraiser with an estimated
cost of $500 and projected contri-
butions of $1,600. This fundraiser
would be approved since the pro-
jected funds raised are more than 3
times the projected costs

CONTEST INFORMATION

Start Date End Date

Description of award or prize given to winning office or committee,

2. Association requests approval of I
Including cost:

a RAF fundraiser with an estimated
cost of $2,000 and projected con-
tributions of $4,500. This fundraiser
would not be approved because it
is not projected to bring in 3 times
the costs. Either costs would have
to be reduced, or the associa-

tion would have to find a way to
increase projected contributions to
$6,000, 3 times costs.

If you have any questions, please
contact Lisa Edwards at 916-492-
5211 or lisae@car.org.

Page 1 of 2

Download application and budget
worksheet at raf.car.org.

Effective
Messaging Ca

Local Events

Other
mpaigns

Appreciation &
Recognition

Aristotle 360

OFFICE TO OFFICE BUDGET WORKSHEET

REALTOR® Action Fund

BUDGET WORKSHEET
OFFICE TO OFFICE

Association
Name

Contact
Person

Phone
Number

OFFICE TO OFFICE CATERING PRIZES

Event Costs

$ Amount

Food

Liquor

AV

Photography

Invitations

Postage

Name Tags/Ribbons

Catering Equipment

Sales Tax

Room Cost

Decorations (i.e. Paper plates, napkins, etc.)

Projected RAF
Contributions

Misc. 3x Rule
Estimated Grand Total x3 ‘ - ‘
RAF OFFICE TO OFFICE PRIZES FOR WINNERS
Estimated | Projected RAF
Name of Prize(s) Cost of Prize 3x Rule e | S

To calculate the 3 times rule: take the total costs of the prize or the grand total of the event costs and 3x. Example: $1000 x 3 = $3000

Remember the 1/3 rule applies to all

fundraisers

RAF FUNDRAISING BLUEPRINT
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LOCAL FUNDRAISERS
AND EVENTS
SWEEPSTAKES GIFT CARDS

SWEEPSTAKES FUNDRAISERS

Members have an opportunity to win a prize in exchange for
their contribution. The RAF Team should decide what type of
prize will be given to the winner(s); common prizes include
an iPad, Gift Card(s) and Apple Watches, Fitbits. Once the
prize is chosen, the RAF Team should decide on a pricing
strructure, start and end dates and the date the winner(s) will
be drawn.

C.AR. has templates for your local Association to use.
Once the RAF Team has made their decision on the type
of prize(s). Please follow these steps for a successful
sweepstake fundraiser:

STEP 1: Complete Sweepstakes Application.
STEP 2: Complete Budget Worksheet.

STEP 3: Submit completed Sweepstakes Application
and Budget Worksheet to C.A.R. with your logo.

STEP 4: C.A.R. will create your distribution flyer and the
appropriate rules.

STEP 5: Promote your Sweepstakes by:
a. Putting it in your local Association Newsletters
b. Email the flyer to your members

c. The RAF Team promote through Office to Office
visits

d. Add something to your email signature during
contest month.

All fundraising activities and flyers
MUST BE approved by C.A.R.!
Contact Lisa at LisaE@car.org.

Remember the 1/3 rule applies to all
fundraisers

View

samples on
raf.car.org

»

N FUN

-~ HFELP PROTECT —<
YOUR LIVELIEFHOOD

—

—

$250
Harvest Market
Gift Card

Enter the REALTOR® Action
Fund Sweepstakes

»

ACTIO,
& o NQ//I/
& )

Fighting for our profession!

REALTOR’
ACTION FUND

B et Aosction of sk

SWEEPSTAKES GIFT CARDS

N FUN
REA‘-TOR@ ACTIO D SWEEPSTAKES

~ HELP PROTECT —<
YOUR LIVELIEFHOOD

Win =
$400

Costco Gift
Card

Enter the REALTOR® Action
Fund Sweepstakes

See official rul >

ALL RAF CONTRIBUTIONS MADE ARE APPLIED
TO YEARLY AND LIFETIME BALANCES!

&OR ACTioy
& K

Fighting for our profession!

11
@%L soLavo sssocion sessepavne
REALTORS (707) 644-5525

38 raf.car.org
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SWEEPSTAKES FUNDRAISER APPLICATION SWEEPSTAKES BUDGET WORKSHEET

REALTOR® Action Fund

A

4

7\
REALTORS Action Furd & 5%':?::&"&2":“55& PERSON EVENTS &
SWEEPSTAKES APPLICATION )

PAC FUNDRAISER POLICY The information on this application will be used to complete a distribution flyer for your associ- Association
Plan your fundraisers to make 3 ation to use to promote sweepstakes. Please fill out this application completely. Name
times over the projected costs.

Contact
Fundraisers must be approved by Today's Person
C.AR. staff before being promoted Date

or taking place. Now, in addition
and effective immediately—even Local

for those already being planned Association
or that have been approved — all
associations must provide a budget AOR Street IN-PERSON EVENTS

reflecting estimated contributions Address

and ccsg when submitting a fund- Event Costs $ Amount
raiser along with other required in- city
formation related to the fundraiser.

Number

Phone ‘

Food

A fundraiser will not be approved i
unless the projected funds raised State CA ‘ Zip Code ‘ Hiquor
are at least 3 times the projected A
costs. Additionally, if an approved

fundraiser does not meet the 1/3
rule, which means the costs of the CONTACT INFORMATION Photography
event o sweepstakes exceeded
the contributions raised, then all Full Name Invitations
contributions will be returned to

the contributors and the AOR will
not be reimbursed for the AOR Title
expenses of the event. If funds are
returned to the local association for
not meeting these fundraising re- Phone
quirements, the AOR and contrib- Catering Equipment
utors will not receive participation
credit. Email Sales Tax

Postage

Name Tags/Ribbons

Examples: oo

loom Cost .
1. Association requests approval of Projected RAF
a RAF funcraiser with an estimated SWEEPSTAKES INFORMATION Docort — Contributions
S0t of $500 and projected contr ecorations (ie. Paper plates, napkins, etc.)
butions of $1,600. This fundraiser ~
would be approved since the pro- Start Date EndlDate; Misc. 3x Rule

jected funds raised are more than 3 ‘ ‘

times the projected costs. Date of Time of Estimated Grand Total x3
Drawing Drawing

2. Association requests approval of
a RAF fundraiser with an estimated
cost of $2,000 and projected con-
tributions of $4,500. This fundraiser
would not be approved because it Name of Prize(s) Cost of Prize 3x Rule
is not projected to bring in 3 times
the costs. Either costs would have
to be reduced, or the associa-

tion would have to find a way to
increase projected contributions to
$6,000, 3 times costs.

If you have any questions, please
contact Lisa Edwards at 916-492-
5211 or lisae@

Address / Location / Event Name Where Drawing Will Be Held: RAF SWEEPSTAKES

Estimated | Proje
c

ed RAF
Total Costs i

arorg.

To calculate the 3 times rule: take the total costs of the prize or the grand total of the event costs and 3x. Example: $1000 x 3 = $3000

Page 1 of 2

Download application and budget Remember the 1/3 rule applies to all
worksheet at raf.car.org. fundraisers
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LOCAL FUNDRAISERS &

IN-PERSON FUNDRAISER

The purpose of an in-person event is to invite non-
contributing members to a special event that supports
voluntary contributors to RAF.

The RAF Team decides on a theme, time and location that
your members will favor. See below for a few options:

»  Meet & Greet with a Keynote Speaker
»  Wine & Cheese Reception/Mixer
»  Barbecue Luncheon

Once the RAF Team’s decision is made, please follow these
steps to complete the process.

STEP 1: Complete the RAF In-Person application.
STEP 2: Complete Budget Worksheet.

STEP 3: Submit completed application and worksheet
with logo to C.A.R.

STEP 4: C.A.R. will create your distribution flyer.

STEP 5: Pull your “target” non-contributor list from
Al360.

e Download application and budget
worksheet at raf.car.org.

Remember the 1/3 rule applies to all
fundraisers

Effective
Messaging

EVENTS

Local Events

Other
Campaigns

Appreciation &
Recognition

IN-PERSON EVENT APPLICATION AND
BUDGET WORKSHEET

REALTOR® Action Fund

IN-PERSON EVENT APPLICATION

&
/A
b

PAC FUNDRAISER POLICY
Plan your fundraisers to make 3
times over the projected costs.

Fundraisers must be approved by
fore being promoted

unless the projected funds raised
are at least 3 times the projected
if ar

wmed to

the contributors and the AOR wil
not be reimbursed for the
expenses of the event. If funds are

Examples:

1. Association requests approval of
a RAF fundraiser with an estimated
cost of $500 and projected conri-
butions of $1,600. This fundraiser
would be approved since the pro-
are more than

2. As approval of
a RAF fundraiser with an estimated
cost of §2,000 and projected con-
tributions of $4,500. This fund
would not be approved because it
is not projected to bring in 3 times
the costs. Either costs would have
to be reduced, or the associa-

tion would have to find a way to
increase projected contributions to
$6,000, 3 times costs.

The information on this application will be used o com

plete a distribution fiyer for your associ-

ation to use to promote the event. Please fil ut this application completel)y.

Today's
Date

Local
Association

AOR Street
Address

City

State ca Zip Code ‘

CONTACT INFORMATION
Please note, this contact information will appear on the

flyer as stated below:

Full Name

AOR Title

Phone

EVENT INFORMATION

Start

Event
Time.

Date

End
Time

Location / Address of Event

Directions to RSVP (e.g. website link, call office, etc.):

REALTOR® Action Fund

BUDGET WORKSHEET

Page 1 of 2

SWEEPSTAKES AND IN-PERSON EVENTS

's»

/4

Association
Name

Contact
Person

Phone
Number

IN-PERSON EVENTS

Event Costs

$ Amount

Food

Liquor

AV

Photography

Invitations

Postage

Name Tags/Ribbons

Catering Equipment

Sales Tax

Room Cost

Projected RAF

Decorations (ie. Paper plates, napkins,

etc)

Contributions.

Misc.

3x Rule

Estimated Grand Total

RAF SWEEPSTAKES

Name of Prize(s)

Cost of Prize 3x Rule

Total Costs

Estimated | Projected RAF
ARl

To calculate the 3 times rule: take the total costs of the prize or the grand total of the event costs and 3x. Example: $1000 x 3 = $3000

Aristotle 360

40

raf.car.org

RAF FUNDRATISING BLUEPRINT


http://raf.car.org
http://raf.car.org

Finance

Social Media Effective Other Appreciation &
Local Events
Processes

Guidelines Messaging Campaigns Recognition

Aristotle 360

Intro & Planning Dues Billing

SAMPLE IN-PERSON EVENT FLYERS

pROFESSIONAL HEADSHg o
BY BROOKEHE RITTER

REALT°R® ACTION FUND

RECOGNITION RECEPTION

PHOTOGRAPHER:
BROOKE RITTER

Om ¢ $20 RAF CONTRIBUTION: ATELNG LU LT R 1, HIR

1 Headshot 10AM - 1PM

20655 Soledad Canyon Rd #34
$49 RAF CONTRIBUTION: Canyon Country, CA 91351

3 Poses
Wednesday, May 25, 2019 - S ’ SORACTOY
from 4-6 p.m. & A
Bella Vino’s Wine Room at Distsio’s 3
783 Market Ave, Morro Bay, CA R g e

Cost: $20 RAF Contribution ~
Free For Contributors Of Y 3 N\~ Anﬁﬁgfu%iigvffvvguk
$148 OR MORE. - “ TIME SLOT, PLEASE CONTACT:

™ DEBRA
RSVP by: Monday, May 23, 2019 SO UTHLAND REGIONAL Debretitmscom (916) 492-5211
ASSOCIATION OF REALTORS', INC. 818-947-2265 raf.car.org

Dual Agency

<OR ACTION 2 o
Statewide @ (/4,0 All RAF contributions

Sorvice mate are applied
Mmg to yearly and
Interest lifetime balances!

Deductibility Fighting for our profession! ® A c I" . *

FOR MORE INFORMATION, CONTACT:

3 LISA GILBERT
Scenic Coast Association Execulive
~ cision of REALTORS 005-779-4405

ACTION FUND

(916) 492-5211
raf.car.org

sceniclisa@gmail.com

Y PN

ST. PATRICK'S DAY

MIXHEHR

[ Thursday, March 15, 2018 | 4:00 - 8:00 p.m.
2 Limerick Tavern

300 West Main Street #110, Alhambra, CA

COST: $20 RAF CONTRIBUTION
Open to REALTOR® Members Only

View
samples on

raf.car.org
»

AlI RAF contributions
made are applied to
yearly and lifetime

balances!

23 FOR MORE INFORMATION,
CONTACT: ACTION FUND
Albert Tran

Execufive Officer

WE PUT OUR MEMBERS FIRST (626) 288-6212

albert@wsgvar.com

el Valley Associatic
Qé‘s‘“c,nhne ion, M”alro

RAF FUNDRAISING BLUEBEPRINT raf.car.org 41


http://raf.car.org
http://raf.car.org

Intro & Planning AEmEs Dues Billing Soc@l Medla Effectn{e Local Events Othgr S vasckiil e Avristotle 360
Processes Guidelines Messaging Campaigns Recognition

EMAIL FUNDRAISING CAMPAIGN STRATEGIES

EMAIL CAMPAIGN EMAIL CAMPAIGN: NON CONTRIBUTOR

An effective way to inform and educate
members about the importance of RAF, _
email campaigns take very little effort @
to administer and can have a greater
reach in a short amount of time. Send
emails with direct messages that target

CALIFORNIA

sssoenrion. REALTOR® ACTION FUND

Dear <<f#find_FirstName#>>,

speciﬂc members: non-contributors ask Now is the time to act. The National Association of REALTORS® and the California
. . Association of REALTORS® are focused on promoting and protecting the real estate
for $20 contribution or members that industry at the federal level. Issues that impact the real estate industry will be at the
have contributed in the past, etc. forefront this legislative session including:
e Regulatory Reform
e Health Care Reform
. . o Tax Reform
STEP 1: Determine what type of email «  Flood Insurance
e Secondary Mortgage Market Reform

campaign you want to do?

That’s where the REALTOR® Action Fund — RAF — comes in. RAF helps make the

a. On a current issue that you need voice of our members heard from Washington, D.C. and our state and local

their hel P with communities. RAF is only made possible by members who participate in
X protecting the future of our industry. RAF is not membership dues. It is voluntary
b. Justa 5|mp|e ask from the Board contributions from members who know that protecting the real estate industry is
President important to all of us!

P H Join me and other REALTORS® who know that RAF is how we make our voice
c. An update on What IS going on heard. We need YOU. So take just a minute to protect the future of our industry by
at the local level clicking HERE.
d. A Year-end thank you to your Thank you in advance,
contributors

e. A welcome to the New Year Your C.AR. President
Email campaign
STEP 2: Determine your target
audience?

a. Non-Contributors

Political contributions are not tax deductible as charitable contributions for federal and state income tax purposes.

b. Contributors who pa|d the Contributions to the REALTOR® Action Fund are voluntary, but you may give more, or less, or nothing at all. Failure to
. . contribute will not affect an individual’s membership status in the California Association of REALTORS® (C.A.R.).
previous year, but not in the Contributions will be allocated among three of C.A.R.’s political action committees (PACs), according to different
formulas approved by C.A.R. for personal and corporate contributions. These PACs are: CREPAC (supports state and loca!
Ccu rl’ent yea r. candidates); CREPAC/Federal (supports federal candidates); and CREIEC (makes independent expenditures in support of
or opposition to candidates). C.A.R. also sponsors IMPAC which supports local and state ballot measures and other issues
that impact real property in California. The allocation formula may change including re-designating a portion to IMPAC.

STEP 3: Contact C.A.R. Staff and
in conjunction with AI360 staff will

wWo rk on h e | p n g yo u Create yo ur REALTOR® Action Fund is published by the CALIFORNIA ASSOCIATION OF REALTORS®, a trade
ema || cam pa | g n an d sen d | n g |t Out tO association representing more than 160,000 REALTORS® statewide.
mem be rta rg et |I$‘t. C.A.R.'s Privacy Policy - Contact C.A.R.
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EMAIL CAMPAIGN: MEMBERS

£} N REALTOR' ACTION FUND

Dear <<#find_FirstName#>>,

With 2017 under way, changes have already taken place under the new Congress and
Administration. The National Association of REALTORS® (NAR) and the California
Association of REALTORS® (C.A.R.) are focused on the issues at the federal level
that affect members and our industry. Issues that could impact the real estate industry
will be at the forefront this legislative session including:

« Regulatory Reform

o Health Care Reform

e Tax Reform

o Flood Insurance

o Secondary Mortgage Market Reform

At all levels of government our association will be fighting for you, we’ve got your
back. We are focused on promoting and protecting the real estate industry not just at
the federal level but also at the state and local level too. That’s where the
REALTOR® Action Fund — RAF — comes in. RAF helps make the voice of our
members heard in Washington and across the country in our local communities.

RAF is only as strong as the members who contribute in it. RAF is not membership
dues but voluntary contributions from members like you and me. So take just a

minute to protect the future of our industry by clicking HERE. .. .
For additional email

templates, contact C.A.R.
Staff: LisaE@car.org

Thank you in advance,

Your C.A.R. President

Political contributions are not tax deductible as charitable contributions for federal and state income tax purposes.
Contributions to the REALTOR® Action Fund are voluntary, but you may give more, or less, or nothing at all. Failure to
contribute will not affect an individual’s membership status in the California Association of REALTORS® (C.A.R.).
Contributions will be allocated among three of C.A.R.’s political action committees (PACs cording to different
formulas approved by C.A.R. for personal and corporate contributions. These PACs are: CREPAC (supports state and local
candidates); CREPAC/Federal (supports federal candidates); and CREIEC (makes independent expenditures in support of
or opposition to candidates). C.A.R. also sponsors IMPAC which supports local and state ballot measures and other issues
that impact real property in California. The allocation formula may change including re-designating a portion to IMPAC.

REALTOR® Action Fund is published by the CALIFORNIA ASSOCIATION OF REALTORS®, a trade
association representing more than 160,000 REALTORS® statewide.

C.A.R.'s Privacy Policy - Contact C.A.R.
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OTHER FUNDRAISING CAMPAIGN STRATEGIES

PHONE BANKING CAMPAIGN

When surveyed, members claim that they did not contribute because

they had never been asked! A direct ask is tougher to refuse than any Be sure o

other form of fundraising solicitation and has the highest success rate!
Phone Banking allows for immediate member contact, providing a
greater opportunity to secure a voluntary contribution.

Phone Banks can be a fun activity. The RAF team decides on a date, time
and goals for this activity. Once the details are finalized, fill out a phone
bank application. We suggest adding a phone bank around your DBS

cycle to remind members to pay their dues.

BEST PRACTICES

give your local

Phone Bank Team
enough time to be fully
prepared for the
Phone Bank.

1. Decorate the room, have noise-makers,
provide giveaways and prizes to your
volunteers.

2. If possible, have computers set up in advance
so your volunteers can sit down at a work
station

3. Computers with a mouse are more user-
friendly than tablets

4. Headsets are handy so volunteers can type
with both hands

5. Set business rules in advance-

a. How will you deal with leaving a
voicemail?

b. Where should checks be sent?
Center your event around a meal

Post results as you go!

10.

11.

12.

Ideal time schedule:

h. Start — 30 minutes Volunteers arrive (ho
later than this time), log in, orientation
& training

i. 2-3 hours Calling begins!

j- Finish Meal and celebration
Provide:

h. Power strips at table

i.  Extra cell phone chargers

j.-  Pen & paper at each work station

Have extra staff/volunteers available to
answer questions and offer situational
advice during the phone bank.

Set up a friendly competition between
volunteers/volunteer teams

Please be sure to send a follow-up email to
all those members that contributed during
the Phone Bank

Association and the
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BUSINESS CHOICES

Post answers to these business choices on a
white board or screen so volunteers can always
see the answers:

1. How will you handle leaving messages?

a. Will you leave a voicemail? What
number should the volunteer give?
Note, if volunteers are calling on their
cell phones, many times members call
back on the volunteer’s cell phones
because that is what is saved.

b. What action should the volunteer take?

i. Volunteer clicks “No Answer” leave
note and the target will reappear
in the queue in 30 minutes to be
called again (or available to be
looked up if the target calls back).

ii.  Volunteer clicks “Send Email” and
personalizes the email. Note, if the
target calls the volunteer back, the
member’s record in the phone bank
cannot be recalled. Volunteers
should tell the member that he/
she already received an email, and
can walk the member through the
contribution process

2. How will you collect checks if a member
doesn’t want to pay by credit card?

»

»

»

»

»

Yy

APPROVED TWEETS TO
PROMOTE PHONE BANK

Our REALTORS® are manning the phones today,
reaching out to colleagues, and promoting RAF.
You might just hear from us! #Realtors4RAF

The REALTOR® Action Fund (RAF) helps to
protect private property rights, homeownership,
and YOUR business (insert the link to your
webpage)

Follow our link to find out more on what RAF
does for you (insert the link to your webpage)
#Realtors4RAF

Show off your support & involvement today with
our hashtag #Realtors4RAF

Thank you to all our volunteers and contributors
today. Every dollar is used to protect & advance
REALTORS® interest in government.

RAF FUNDRAISING BLUEBEPRINT

raf.car.org 45


http://raf.car.org

Social Media
Guidelines

Effective
Messaging

Finance
Processes

Other Appreciation &

Local Events R o
ecognition

Intro & Planning Dues Billing Avristotle 360

Campaigns

OTHER FUNDRAISING CAMPAIGN STRATEGIES

PHONE BANK APPLICATION PHONE BANK BUDGET WORKSHEET

s ReALTOR® Acton Fond 4

REALTOR® Action Fund m BUDGET WORKSHEET £
PHONE BANK EVENTS &

PHONE BANK APPLICATION

PAC FUNDRAISER POLICY The information on this application will be used to complete a distribution flyerfor your associ- Association

Plan your fundraisers to mal ation to use to promote the event. Please fill out this application completely. Name

times over the projected costs. = —

Fundraisers must be approved by Today's Person Number

CAR el belors bergromored | | Do

or taking place. Now, in addition

and effective immediately—even Local ]

Tor those already being planned Association

or that have been approved - all

associations must provide a budget AOR Street PHONE BANK EVENTS

Fefectng ostmated contibutons Address

and costs when submitting a Event Costs. $ Amount

s long wit oher requrod -

formation related to the fundraiser Food

Afunchaise will ot be approved Liquor

unless the projected funds raised State cA Zip Code quor

are at least 3 imes the projected

costs. Additionally,if an approved ad

ondraerdoos nbt e e 13

rule, which means the costs of the CONTACT INFORMATION Photography

vent or sweopsiakes exceeded Please note, this contact information will appear on the flyeras stated below.

e comibutions ased, o a nvitations

Contibutons wilbo retned 0 fE—

ihecontibutors nd the AOR il Postage

expenses of the event. If funds are AOR Title
retured 1o the local association for

not meeting these fundraising re-

Quirements, the AOR and contrb- Phone
torswil not receive paricpation

credit ;

Examples: e

1. Association requests approval of

an estimated

cost of $500 and projected contri- PHONE BANK INFORMATION

butions of $1,600. This fundraiser
would be approved since the pro- Start
jected funds raised are more than 3 Date

End Date

times the projected costs.
What is Your Fundraising Goal? Who are your Target Contributors?

2. Association requests approval of

 RAF fundraiser with an estimated
cost of $2,000 and projected con-
tributions of $4,500. This fundraiser
would not be approved because it
is not projected to bring in 3 times
the costs. Either costs would have

to be reduced, or the associa-
tion would have to find a way to

Location / Address of Event

increase projected contributions to
56,000, 3 times costs.

I you have any questions, please
contact Lisa Ecwards at 916-492-
5211 or lisse@carors

Page 1 of 3

PHONE BANK GUIDELINES

GUIDELINES FOR
RAF TELEPHONE
SOLICITATION

Thank you for participating in this phone bank to request contributions for the REALTOR® Action Fund on behalf of
C.AR. These Telephone Solicitation Guidelines were created to inform you of C.A R.s company policy on placing
calls to C.AR. members; to ensure that your calls comply with federal and state law; and to ensure each cal
effective, pleasant, and a rewarding experience for both you and the member you are calling. Please review the
quidelines and be sure to follow them when making calls to members.

USE BUSINESS PHONE NUMBERS ONLY. Calls must be made only to the member's business phone num-
ber only, such as an office number or business cell number. Calls may not be made to a member’s home phone
number or non-business cell number. f you are unsure whether a phone number is a business number or a home
phone/non-business cell number, obtain C.A.R's approval prior to calling that number.

CALL HOURS. Call members between the hours of 8:00 a.m. to 8:00 p.m. Do not call members prior to 8 a.m,
or after 8 p.m. (local time at the member's location). Do not disconnect an unanswered call before at least 15
seconds or 4 rings.

. IDENTIFY YOURSELF AND THE PURPOSE OF THE CALL. State your name and why your calling, “I'm
calling on behalf of C.A.R.'s REALTOR® Action Fund to request a contribution to RAF”, and provide the member
with CARs phone number (916) 492-5211 for any future questions.

. BE COURTEOUS AND FRIENDLY. When calling members, portray a positive attitude during the call. Be cour-
teous, friendly, and respectful at all times. Speak clearly, confidently, with a good volume, tempo, and tone. Be a
good listener; don't interrupt or speak over a member during the call. Allow the member to hang up first before
ending the call. Remember, the member is taking valuable fime away from his or her business to listen to you, and
your interaction with the member may affect his or her decision to make a contribution to RAF.

. BE KNOWLEDGEABLE. Be prepared to answer basic questions about the REALTOR® Action Fund, the contri-
bution levels, and the benefits attached to those levels. If you are unsure about any of the answers, don't hesitate
to ask. Knowing the answers ahead of time will improve your confidence during the call and may influence the
member's decision to make a contribution. If you cannot answer a member’ question, inform the member that
you will call them back with the answer, or if the member desires, he or she may speak with Lisa Edwards directly
at (916) 492-5211

. THREATS, INTIMIDATING LANGUAGE. Do not use threats, intimidation, or profane/ obscene language.
during any call. Do not make repeated calls in an attempt to annoy, abuse, or harass the member.

»

°

N

FALSE OR MISLEADING STATEMENTS. Do not make any false or misleading statements about the nature
of contributions to the REALTOR® Action Fund, including (i) any statement that contributions to the REALTOR®
Action Fund are required, rather than voluntary (contributions to the REALTOR® Action Fund are voluntary and
are not required as a condition of C.AR.'s membership); (i) the purpose of requesting the contribution; (i) the
tax-deductible nature of the contribution (contributions to the REALTOR® Action Fund are not tax-deductible); or
() how the contribution will be use

NO AUTO DIALERS AND PRERECORDED MESSAGES. Use of auto dialers and prerecorded messages is
strctly prohibited. You may not use auto dialers or prerecorded messages when calling members.

°

. CALLER 1D. Use caller ID when making a call. You must transmit your name and a telephone number for mem-
bers to use during regular business hours to make a request not to be called,

0.MEMBER “DO NOT CALL” REQUESTS. If a member makes a request not to be called, provide the members
name and phone number immediately to Lisa Edwards at (916) 492-5211. Do not make any further calls to this
member.

C.AR. is committed to providing excellent customer service to our members. Remember, you represent C.A.R
each time you call a member, and your interaction with the member will leave a lasting impression and reflect
positively or negatively upon C.A.R. Following these guidelines will help to ensure the best calling experience pos-
sible for both you and the member. If you have any questions or comments, please don't hesitate to contact Lisa
Edwards at (916) 4925211

raf.car.org

Name Tags/Ribbons

Catering Equipment

Sales Tax

Room Cost

e
Decorations (e. Paper pltes, napkin,etc) Contributions

Misc. 3x Rule

Estimated Grand Total x3

RAF PHONE BANK PRIZES FOR VOLUNTEERS

Name of Prize(s) Cost of Prize 3x Rule Total Costs

Estimated | Projected RAF

To calculate the 3 times rule: take the total costs of the prize or the grand total of the event costs and 3x. Example: $1000 x 3 = $3000

Page 3 of 3

PHONE BANK SCRIPT

RAF PHONE BANKING
RULES & SCRIPT

Thank you for requesting contributions to the REALTOR® Action Fund on behalf of C.A.R. The following telephone
script should be used when requesting contributions from C.A.R. members. Phone banking costs must be kept
under $499.99. If more than $499.99, then the reimbursement is processed differently.

PHONE BANKING RULES
» Al Phone banking MUST be conducted at a Local Association of REALTORS® (AOR) office.

» If the member is unavailable, you may leave the following message: "Hi, ___. Thisis ____from the ___

Local AOR, there is no need to call me back, | will be sending you an email as a follow-up to this call”

»  The following disclosure MUST BE READ every time.
“Political contributions are not tax deductible as charitable contributions for federal and state income tax
purposes. Contributions to the REALTOR® Action Fund are voluntary, and the amounts suggested are only
guidelines you may give more, less, or nothing at all. Failure to contribute will not affect an individual's
membership status in the California Association of REALTORS® (C.A.R.)..." then continue with the script.

> If amember hangs up as you are reading them the disclosure, you do not need to call them back

PHONE BANKING SCRIPT:

Hello, my name is ______and | am a fellow REALTOR® May | speak with (“member’s name")? | would like to
speak to you about portance of the REALTOR® Action Fund (RAF)

Did you know that the REALTOR® Action Fund helps to protect private property rights, homeownership, and
YOUR business? How do we do it? The REALTOR® Action Fund raises money to help promote the values,
attitudes, and beliefs of organized real estate, and every dollar is used to protect and advance REALTORS®
interest in government Just on the State level, an economic analysis shows that C.A.R. lobbying and legislative
activities SAVED agents on average $9,313 and firms $11,601 last year

were able to make a difference in the following areas important to the interests of Real Estate
professionals:

Defeating an attempt by Congress to fund the nation's highway system through increased fees (guaran-
tee-fees, aka g-fees) on homebuyers

Fighting a service tax proposal that would adversely affect housing affordability by imposing a tax on real
estate transaction services.

Fighting point of sale mandates that would increase the cost of housing, preventing many prospective
homebuyers from entering the housing market.

By contributing $20 to the REALTOR® Action fund, you are part of the team that is helping to protect private
property rights thru C.A.R.s lobbying efforts and creating the opportunity to help someone achieve the Ameri-
can Dream!

raf.car.org

To
download
the full

kit, go to
raf.car.org
»
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APPRECIATION & RECOGNITION

BUILD RECOGNITION INTO YOUR
FUNDRAISING STRATEGY

Studies show that thanking contributors helps maintain
their involvement and may also help elevate them to a
higher level of participation. Here are some ways to show
members that their voluntary contribution and participation
is appreciated.

TOKENS OF APPRECIATION

Award contributors with a “Certificate of Appreciation”

at your association’s general meeting, designate a
“Contributor-of-the-Month” parking spot or provide special
seating at association events.

YEAR-END EMAIL

Have your association president send a thank you email to
all contributors.

NEW YEAR / WELCOME EMAIL

Have your association president send a welcome to the
new year and also thank all the contributing members to
RAF.

PUBLIC RECOGNITION

Create a “Thank You" list of contributors to be published
in a local newsletter, on the association website or on a
“Contributor Recognition Wall” at your office.

APPRECIATION EVENT

Invite contributors to a special recognition event with
association leadership, industry experts and/or a celebrity
guest as special guests. This is a perfect time to have a
pinning ceremony and award Major Investors with their
C.A.R. RAF pins.

MAJOR INVESTOR EMAIL

Have your local association president send a thank you
email to your new Major Investors of $449 and above
and copy the rest of your board members. All of your
association’s leadership shoulld respond with positive
recognition.

MAJOR INVESTOR EMAIL SAMPLE

% et REALTOR ACTION FUND

Dear <<#ind_FirstName#>>,

On behalf of the Insert Local Name Association of REALTORS®, the Local AOR
leadership wants to thank you for your generous support of C.A.R.’s Political
Programs. [Optional: If you want add that their name will be announced at the
next local AOR meeting].

With your generous investment, the REALTOR® profession will be further
protected by providing the necessary funds to: support NAR'’s, C.A.R.’s and the
local’s Legislative agenda; issues important to our industry; and candidates, from
both parties, who share REALTORS® concerns about these issues.

We hope that you will continue to stay involved in the REALTOR® Party by VOTING for
REALTOR® - friendly candidates, ACTING on behalf of REALTOR® issues and CONTRIBUTING TO
REALTOR® Action Fund.

We appreciate your commitment to organized real estate and support of the Political
Programs.

Sincerely,

President’s Name
Year, President of Local AOR

THANK YOU CERTIFICATE SAMPLE

. TEHANK YOUr -

The REALTOR® Action Fund Committee of the
California Association of REALTORS® would like to recognize

Member Name

For your voluntary REALTOR® Action Fund contribution!
Helping to Protect Homeownership

With Sincere Appreciation,
Name of Association or Board of REALTORS®

48  raf.car.org
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and/or Commemorative
Award(s) by a local
Association either
individually or
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exceed 10% of the RAF
amount raised by the
local Association in the
preceding calendar year.
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»
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PAC RECOGNITION POLICY

Local Events

BACKGROUND

In accordance with the California
Fair Political Practices Commission
mandates, costs associated with RAF

Recogniten Events (0. lanches,
receptions, etc) are treated as solici-
tation costs. As a result, CAR.s four
political action committees (CREIEC,
CREPAC/Federal, CREPAC (LCRC)
and IMPAC (local IMPAC) collec-
tively, the “PACs,” are responsible
for covering or reimbursing costs
associated with organizing such RAF
Recognition Events in proportion with
the allocation determined by CAR's
counsel. This means that a portion of
the costs must be borne by CREPAC/
Federal and CREIEC. Therefore, it is
within the purview of PAC leadership
0 review and approve any updates
that impact CAR. policies regarding
these events

PAC
RECOGINITION
POLICY

RESOLUTION

Adopted 1/15/2018 the approval and reimbursement of RAF Recognition Events
as follows:

1. RAF Recognition Events held by a local Association either individually or col-
lectively, shall not exceed 10% of the RAF amount raised by the local Associa-
tion in the preceding calendar year. This policy applies to all RAF Recognition
Event(s) even if there are sufficient local IMPAC or LCRC funds to cover the
costs, since the costs must come proportionally from the respective PACs to
which the RAF contributions were deposited.

If the projected costs of an RAF Recognition Event are anticipated to exceed

RAF amount raised by the local Association in the preceding
calendar year, the local Association will not receive approval and cannot hold
the RAF Recognition Event.

Al costs must be approved i o by C.AR. staff for all RAF Rec-
ognition Events. Approved costs will be allocated to and reimbursed from
each of the C.A R -affiated PACs as required by law. The portion allocated to
CREPAC and IMPAC will be reimbursed from local allocations in those PA
(i.e., LCRC and local IMPAC funds). The portion allocated to CREPAC/Federal
and CREIEC will be borne by those PACs.

1f a local Association holds an RAF Recognition Event that was not approved,
either because it was not submitted for approval or because the costs exceed
the thresholds set forth in this policy, the costs must be reimbursed from the
PACs by the normal allocation. Therefore, for such non-approved events
a. The CREPAC Trustees shall be notified each time a local Association
holds an event without approval and may take further action, if they
choose.

-

The portion of costs allocated to CREPAC and IMPAC will be reim-
bursed from local allocations in those PACs, s provided above, and

The portion of costs allocated to CREPAC/Federal and CREIEC will be
reimbursed by those PACs in accordance with law, but the Association
wil forfeit an equal amount from their local CREPAC and IMPAC alloca-
tion to the non-local allocations in those PACs. The precise ratio of the
forfeit will be determined by C.AR. staff, and may take into consider-
ation the available local allocation amounts, legal requirements or any
other factor. If there are not sufficient local allocations in those PACS

at the time of reimbursement, the local Association will be required to
allocate funds to those PACS until the required forfeiture is met.

RAF Staff will provide an activity report to CREPAC staff for the Fall
Business meetings each year, so that the CREPAC Trustees may have a
summary report of recognition events held for that year.

NOTE: RAF Events at which contrib

requested are treated as fundraisers and are subject to fundraiser rules and

policies

Examples and Restrictions —>

raf.car.org

RECOGNITION EVENT |
COMMEMORATIVE AWARD

APPLICATION

Other

Appreciation &
Campaigns

Aristotle 360

Recognition

PAC

RECOGNITION
POLICY

RAF RECOGNITION POLICY EXAMPLES

EXAMPLE #1: PETITE CATEGORY
Alocal association raised a total $4,088 in
RAF contributions for 2017. 10% or $409

are available to use towards a recognition
event(s), or a commemorative award(s) at the
local association dwscrenen Bottom line.
cannot exceed $40

EXAMPLE #2: LARGE CATEGORY

Alocal association raised a total of $80,197
in RAF contributions for 2017. 10% or $8,020
are available to use towards a recognition
event(s), or a commemorative award(s) at the
local association discretion. Botton line.
cannot exceed $8,020.

RAF RECOGNITION EVENT RESTRICTIONS

Do not ask for any contributions at any type
of recognition event! Itis a thank you event
for their contribution!

Affiiates or vendors cannot help with the
costs for recognition events. The Association
must pay for all costs for the event and

the costs are reimbursed by the PACs as
described on the opposite page.

REMINDERS...
All costs must be approved by C.A.R. staff.

The goal is to have a great event and if the Association chooses
to provide a commemorative award that the price can sustain for
those years when you may not have funds to spend.

QUESTIONS?

If you have any questions, please contact Lisa Edwards at
916-492-5211 or lisa

raf.car.org

RECOGNITION EVENT |

COMMEMORATIVE AWARD BUDGET
WORKSHEET

s 3 REALTOR® Acton Fund s
RECOGNITION EVENT | COMMEMORATIVE AWARD fi BUDGET WORKSHEET f
RECOGNITION EVENTS | COMMEMORATIVE AWARDS
APPLICATION
d: th the Califc Fair Political If holds RAF Re 2 th: Associaion
mandates, costs associated with RAF Recognition Events (e.g. linhes, ot approved, either because it was not submitted for approval pams
(LCREYand IMPAC. el MPAC) wHeclwe\y the "PACs," are respon- ocation Thersore fofsuch ron- approved ey LSO it
Jocal Asoieton ol an ver ppmva\ and mai
CREPAC Federsl and CREIEC. Therciore, s i e pursiow of PAC Y Y
regarding these events. will be reimbursed from local allocations in those PACs, L el S
RESOLUTION: Adopted 1/15/2018 the approval and reimbursement of - ""’V“’e" above, ans
RAF Ramgnman Events as follows: . The portion of costs allocated to CREPAC/Federal and Event Costs $ Amount
1 cogntion Evens hld b a ol Asciion i ndi S““Ei:’:“bj embursed by those PACa n accer ol
o collectivelf ol not excasd 10% of the Rar o amount from theirlocal CREPAC and IMPAC allocation Food
‘which the RAF m"mb“mm were deposited. If there are not sufficient local allocations in tt
3. All costs must be approved in advance by C.A.R. staff staff for the Fall Business meetings each year, sa that Photography
e porion slocied o CREPAC rd MAC ecognition/Reception Events at which contributions Invitat
LCRC and ocol MPAC unc). o porton allocate 10 CREPAC/ rerequesied are oot i
Federal and CREIEC will be borne by those PA( P Postage

Name Tags/Ribbons
The information on this application will be used to complete a distribution fler for your association to use to promote the event. Please fill
out this application completely.

Catering Equipment

Today's CONTACT INFORMATION plesso oo, s contact
Date information will appear on the flyer as sated beloy Sales Tax
Local
e Full Name Room Cost
AOR Street
Address Sl Decorations (ie. Paper pates, apins, etc)
City Phone Recognition Commemorative Awards Total
(io. plaque, certicate, some other tchotchke),
State cA ‘ Zip Code ‘ Email Estimated Grand Total (Not to exceed 10% of

previous year RAF Contributions)

otal Previous Year RAF Contributions for the N
Ionl Association
Recognition Event Policy
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The REALTOR® Action Fund (RAF) is dedicated to

u
D I d 0 u k n 0W7 supporting members of the association by
B protecting your bottom line. SULD

As an association with more than 200,000 Supporting candidates and issues I8
members, we can stand together as a at all levels of Government:
strong voice for an important cause. m Local - State - Federal /’

ﬂ RAF is Bipartisan

RAF supports candidates and issues that ~ Working together to promote and
believe in the work of REALTORS® protect the real estate industry

California Association of REALTORS® (C.A.R.) efforts:
Over 47,057

members made
VOLUNTARY Classified REALTORS® as essential workers in the onset of the pandemic

contributions : : : : e
to RAF in 2020 Quickly adapted to a virtual environment and increased communication to our members

Pandemic unemployment extended to self-employed and independent contractors

Joi i ; New COVID-19 legal forms
oln our team:
_ Provide best practices for showings, limiting the liability of the REALTOR® and the seller

We are flghtmg Dedicated COVID-19 relief hotline to assist members
for YOU!
If we don’t defend our industry, who will?

No contribution in RAF is too small. The average

contribution in 2020 was $75 per contributor. \

Can we count on you to join us?
m {§ CALIFORNIA Y / y i
9 ASSOCIATION N ‘m
Mgy OF KEALTORS CONTRIBUTE $20 TODAY S PR

REALTOR®

Political contributions are not tax deductible as charitable contributions for federal and state income tax purposes. Contributions to the REALTOR® Action Fund are voluntary, but you may give more, or less, or nothing at all. Failure to
contribute will not affect an individual’s membership status in the California Association of REALTORS® (C.A.R.). Contributions will be allocated among three of CA.R's political action committees (PACs), according to different formulas
approved by CA.R. for personal and corporate contributions. These PACs are: CREPAC (supports state and local candidates); CREPAC/Federal (supports federal candidates); and CREIEC (makes independent expenditures in support of or
opposition to candidates). C.A.R. also sponsors IMPAC which supports local and state ballot measures and other issues that impact real property in California. The allocation formula may change including re-designating a portion to IMPAC.

y
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ARISTOTLE 360

WHAT IS AI360?

Al360 is a fully integrated real-time comprehensive

solution for RAF data at the local, state and national levels.

It leverages the integrated combination of the on-line
fundraising platform and NRDS to track members RAF
contributions.

WHY IS THE IMPORTANT?

Local Associations are using Al360 to help reach their
goals. With complete access to detailed reporting on

member contributions, Local Associations are better able

to target fundraising efforts. For example: If a member
contributes at the state level and national level, local
Associations can view that receipt in the custom reports
and members’ record immediately.

HOW CAN WE USE AI360?
» To create a target base to solicit for RAF
contributions

»  Set up your RAF events
> Phone Banking
> Email Campaigns
> Fundraising In-Person Events
> RAF Sweepstakes
> Track Contributors

> Track Major Donors

WHAT TYPES OF AI360 REPORTS CAN PULL?

» Contributors or Non-Contributors Report
» Office to Office Contribution Report

» CA State Awards Report

» Individual Contribution Report

0 Have a question about Al360?

Contact Jennifer Hamilton at
Jennifer.Hamilton@aristotle.com or
888-217-9600 ext 248

'\;:Hew\{e Local Events Othgr S vasckiil & Avristotle 360
essaging Campaigns Recognition

Log in to AI360 at:

ai360.aristotle.com

WHICH AI360 REPORTS TO RUN?

How much have each of my members given at all levels?
($0 -$49; $50 -$148, $149 and above)

Local Board Performance Report, Individual Level or CA
State Awards Report; sort by amount column

Can we break this down by month?
Local Board Performance Report, Detail or Individual Level;
sort by date column

Are my members on a payment plan?
Local Board Performance Report, Detail Level

How can | find out all my members and their lifetime
contributions?
State—CA Lifetime Report

How can | found out who has never contributed?
Local Board Performance Report, Non-Giving Level; sort by
all-time total column (smallest to largest)

Which offices are my best in terms of RPAC investments?
Which are my weakest?

Office Performance Report, Office Level, sort by active
members column or participation column

How do | get a list of investors to give to my RPAC
Chair?

Local Board Performance Report, Individual (Print) Level,
radio button: Report Display

How do | find out who are my Major Investors?
CA —State Awards Report

How do | print a list of all my investors to give to my
RPAC President/Chair?

Local Board Performance Report, Individual (Print) Level,
click Report Display

52 raf.car.org
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CONTRIBUTORS OR NON-CONTRIBUTORS
REPORT

Download to view a full list of your members who have
(contributors) or have not (non-contributors) made a
voluntary contribution to RAF. Useful when targeting
members who have never contributed to RAF.

DIRECTIONS

CA STATE AWARDS REPORT

Download to view a full list of your members who have
made a voluntary contribution of $449 or more to RAF.
Useful for recognizing Major Investors.

DIRECTIONS

» Reporting
»  Custom Report List (QRT)
» NAR Local Board Performance
> Source: Voluntary

> Level: Individual (for list of contributors)

Non Giving (to pull list of non-contributors)

> Received by: C.AR.
> Choose your association

> Run Report

OFFICE TO OFFICE CONTRIBUTION REPORT

Download to view a full list of your members who have
made a voluntary contribution to RAF, by office. Useful

»  Reporting
»  Custom Report List (QRT)
» CA State Awards Report
> Source: Voluntary
> Recognition Year: Enter Year

> Run Report

INDIVIDUAL CONTRIBUTION REPORT

Download to view an individual member’s voluntary
contribution history.

when conducting an Office to Office Contest.

DIRECTIONS DIRECTIONS
» Reporting » Reporting
»  Custom Report List (QRT) »  Custom Report List (QRT)
» NAR Office Performance Report » NAR Individual Summary Report
> Source: Voluntary > Source: Voluntary
> Level: Office > Enter NRDS#
> Received by: CAR. > Run Report

> Recognition Year: Enter Year

> Run Report
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ARISTOTLE 360
IN-PERSON AND SWEEPSTAKES FUNDRAISERS

Pull reports to to see your members that have given at all levels ($0 -$49; $50 -$148, $149 and above).

STEP 1: Login to Al360 STEP 2: Click on Reporting and then
STEP 3: Click on Custom Report

Custom Reports

System Overview

Aristotle 360

&9, f‘ 5 teips; nar 360 anstotiecom "o : HOME B0ARD  FILE SEARCH ACTIVITIES = EVENTS REPORTING  SETTINGS
O [ gusivese® O idiriomon G dote Mo (AP

Quick Search @ Welcome To Homepage i

' g
Aristotle 360 o] gy Homamove o e ] e s
= - 2% your landing page between the Horl General Reports

[[individust =] —_— -
Linsuicon =] Uit ikl o e Fo g Ty || T ncial Bapocts
i

raising Raports

DATA ENTRY Grassroots Reports

v e e

PAC Management Reports

tanks. s e My Usar Sebtngs ol a2 toggie Quick Entry cutealeg Quick Entry

i

Custom Reports

Entry to input
pead and

Use @
Wl wosbd you ke bo 4o foday? 3

Custom Report List (QRT's)

TATA ERTRY

STEP 4: Click on Local Board Performance and follow the STEP 5: Sort by Previous Year total or “all time total” to
red highlighted portions easily find contributors with a history of contributing to RAF

Local Board Performance

Local Board Performance AT LR

Report — Non-Giving

Report — Non-Giving

NAR - Local Board Performance 1d_ Assoastion NADSID Fustiame Last Name revioustear Total Altime Total
1310 SILICON VALLEY ASSOCIATION OF REALTORS _ 183022735 Krishna Desai

1910 SILICON VALLEY ASSOCIATION OF REALTORS 158011006 Kathy Julius 17 837

1910 SIICON VALLEY ASSOCIATION OF REALTORS 151010733 Fatma Atike. s 1]

1910 SIICON VALLEY ASSOCIATION OF REALTORS 191004658 Jinie: Barman " 94|

. 1510 SILICON VALLEY ASSOCIATION 155504416 Digne Blcom e 205

1910 SIICON VALLEY ASSOCIATION OF REALTORS 192000817 Rita Boren 18 w13

1510 SILICON VALLEY ASSOCIATION OF REALTORS 181004077 Enayat Boroumand fr 1y

1910 SILICON VALLEY ASSOCIATIO! 192002867 Kathy Briggman s 1087

310 SIICON VALLEY ASSOCIATIO! 189007147 Cris Brown i 143

1910 SILICON VALLEY ASSOCIATION 156009312 Bob Brushuyler 8 oy

1910 SIICON VALLEY ASSOCIATIO! 15300388 Gary Bulanth 148 2018

1510 SILICON VALLEY ASSOCIATION 152008361 Sarit Burstein e 243

1910 SILICON VALLEY ASSOCIATION 192008883 Susan Castaneda i 334

1910 SILICON VALLEY ASSOCIATION OF 151000672 Vive Chn e &7

1910 SILICON VALLEY ASSOUIATION OF REALTORS 181083177 Linyd Chen T 103

Sort in Excel by “Previous Year Total” or
“All Time Total" to easily find

contributors with a history of contributing
to RAF e

e = ( Handy Hint!
=

“ The Non-Giving level lists name,
phone, email, member type, office
information and the previous

STEP 6: Promote the RAF event to your targets
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OFFICE TO OFFICE REPORTS

To pull an Office to Office report, please follow the 5 Steps below. The purpose of this report is to help determine your
“office” category sizes and to prioritize your office visits by the RAF Team members.

STEP 1: Login to AI360

System Overview

STEP 2: Click on Reporting and then
STEP 3: Click on Custom Report

Custom Reports

coe:

s nar 360 arstotie.com o

One [ g ssinsted (3 dbiomien G dimste (o (MNP

Aristotle 360

-

Gk Stat

nsks. Use e Wy User Sebngs covvel sl bt

What wovid yeslke to do today?

AT ENTRY

STEP 4: Click on NAR Office Performance Report
and follow the red highlighted portions

Office Performance Report

NAR - Office Performance Report

Deseription: Contribution report broken down by Offices

Instructions:

Recogniton Year: [ 2013 [=]

| Local Board: | 1955 SACRAMENTO ASSOCIATION OF REALTORS® INC \..‘|

Office Id:
RS 16
|_runepot |
<+ The Office level shows the office name, number of members and
participation rate.

Your RAF Team has determined the categories by
pulling the above report. Now the next step is to pull
an individual report for offices that each RAF Team
Members will visit. Stay in the Office Performance
Report (see Step 4) and make the changes indicated
in Red: Change “office” to “individual” and put in the
Office ID — (See Step 5).

>

This report will show you the members that paid the pre-
vious year. This is great tool to have to be able to provide
some statistics on how many members contributed to
determine your “Pitch” for the office.

Aristotle 360

HOME =~ DASHBOARD FILE SEARCH ACTIVITIES EVENTS REPORTING SETTINGS = HELP

A\ Co
o Welcome To Homepage
£y The Homepage gives you quick acc System/Anstysts Reports.
3 | our landing page betwen the Honl General Reports
P e eem | “ Financial & =
What would you like to do today? ancinl fiupect
Fundraising Raports

DATA ENTRY Grassroots Reports

PAC Management Reparts
Cut-Alt+Q Quick Entry
} =

Custom Reparts

Custom Report List (QRT's}

STEP 5: Sort in Excel by Active Members to easily find
the largest offices

Office Performance
Office Level

TR P
offce s 1955
s
Active s A
ofticerd_ otfice e i 11| "
[S3530020] coldwell BankerasRESN  Elkcrove cA  as7a a2 2 o = T
TE553178 Clte Realty Services cacramento (CA | asas 124 F 2147 2 e
195500033 Lyon RE Siarrs ake sacomento CA s s s a2z b 5031
193504015 Keller williams Rity Sk Grove Sk Grove  CA 35738 106 2 b 20 1587
195500258 Lvon AE Fair Gak: osszs 104 2 3a8 2 2308

Handy Hint!

» Sort in Excel by “Active
Members” to easily find the

largest offices

ARISTOTLE

Office Performance Report

NAR - Office Performance Report

Dascristion: Contribution report brokan down by Offices
Tnstructions:

Fan Report
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PHONE BANKING CAMPAIGN

Phone-a-Friend — Phone Bank Wizard

What to prepare:

1.  Create event.

2. Create phone bank webform for
specific phone bank, link event,
update engagement levels. *

3. Refine target list and upload.

4. Upload volunteer list (.csv file
with names and NRDS numbers
for each volunteer).

5.  Draft 3 auto-generated emails.
These emails will be sent during
the phone bank by your
volunteers.

6. Draft phone bank call script.

* State Associations update webforms. Each state NATIONAL

has a phone bank webform template that can be m ASSOCIATION of
copied and updated for each phone bank. foaumet REALTORS

Phone-a-Friend — Phone Bank Wizard Tutorial

y tle 360 - Homepage x (D Nationl Assocision of . - -

& C i 8 https//nar.ai360.aristotle.com/home/frm a
i Apps J Bookmarks () NAR % €@ NAR Aristotie 360 (@) Aristotle 360 Core (] Useful Information (] PMP ("] Recipes (] Complianc

Aristotle 360

HOME DASHBOARD FILE SEARCH FUNDRAISING ACTIVITIES EVENTS REPORTING SETTINGS HELP  LOGOUT

Quick Search —5 Welcome To Homepage| ™

. Use the My User Settings control parel to to

What would you like to dd

oATA EnRY

PRINTING OPTIONS

Quick Entry

Print Walk List T PrmtGallGs

Your Export fleisready o
B8 for downloa.

1. To launch the wizard, go to Activities>New Mass
Activity>Mass Phone Bank Wizard
NATIONAL
m ASSOCIATION of
Lo REALTORS*

5 Steps of the Phone Bank Wizard

=

Welcome
2. Administration
— Name your phone bank
— Select federated access
— Select phone bank webform
3. List Handling
— Upload targets and volunteers
— Prioritize call list
4. Call Script
— Paste in call script

5. Automated Email

— Paste in copy for 3 emails that * Send Email (with investment link)

will be generated during the *  Thank You Non-Investor

phone bank — ¢ Thank You Investor

NATIONAL
ASSOCIATION of
REALTORS®

Phone-a-Friend — Phone Bank Wizard Tutorial

Aristotle 360 Mass Phone Bank Wizard
This wizard allows you to create and execute a set of activities for multiple records in your database.

Welcome to the Mass Phone Bank

This Wizard will Guide you through the setup of a Phone Bank that will associate multiple
callers (Participants) to a list of multiple targets (Call Recipients)

Based on the two distinct lists you define, 360 will automatically create a call queue for the
participant(s) to call

This functionality is integrated with Aristotie's Advocate Panel from which the participant
may process credit card donations, send targets to a webform, and record activity

N

2. There are 5 steps to the phone bank wizard. Step 1is
the “Welcome” screen.

3. Click “Next.” [E NATIONAL

ASSOCIATION of
REALTORS*

raf.car.org
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Aristotle 360

ARISTOTLE 360
CA STATE AWARDS

Pull this report to find your Major Investors.

STEP 1: Login to AI360 STEP 2: Click on Reporting and then
STEP 3: Click on CA-State Awards

Aristotle 360

HOME

Custom Reports:
Use the scroll bar to find reports

5 the My User Settings contr Aristotle 360

DASHBOARD = FILE ~SEARCH ACTIVITIES EVENTS REPORTING = SETTINGS HELP = LOGOUT

| ompliance Reports
Quick Search Welcome To Homepage G Eaport

©

[Sewen || gy e Homepage sves you cui e YO/ Al Repers
oo anding puge tvman the Hon] Ganeral Rapors

[ndividunt 5]

Financial Reports

What would you like to do today?
Fundraising Raports

DATA ENTRY Grassroots Reports

PAC Managemaent Reports

Quick Entry Cul+Alt-Q Quick Ei

i
Use Quick Entry to input
racords vith spaed and
aeeuracy.

System Messages

No unraad messages.

Othar Systam Message:

Compliance Report View Dashboard

o your FEC o st Aralves vour dave and
e " (| [esstasn

STEP 4: Follow the red highlighted portions STEP 5: Review Report: Note: Current-1 $ is the amount
they contribute in the previous year.

CA - State Awards Report . Sl 2 CA - State Awards Report

The  vew  Soned Sowe
CA - State Awards ‘State Award 12013 Name Voluntary
descion (Goventrevioos
e DS Fisthame Lsthame  current$ Award 1§ Auard vemberot Type staus
106002275 Lnda | Marson 76467 NAR Stering 55 NAR Sterling  SAN FRANCISCO ASSOCIATION OF REALTORS R &
100001505 Vincert wlta 705 AR GoldenR 4663 NARGolden R SAN FRANCISCO ASSOCIATION OF REALTORS & A
2591 o 8 Gotiens seaTore s
" Iomorries Kevin  Bimingham | 458 CalfomiaSiver8e 0 SANFRANCISCO ASSOCIATION OF REALTORS & A
source: [vownry [<]]  B€ sure you click on Source - Voluntary 162001869 Lauren  parry 458 CalifoniaiiverBe 0 SAN FRANCISCO ASSOCIATION OF REALTORS R A
T To TR AR Goldenf——— TS NARGoen T o
Loca Searc: | 1660 SANFRANCISCO ASSOCIATION OF REALTORS® = o009 seanie Anderson 49 NAR Colden® 45 NAR Golden % SAN FRANGICO ASSOGIATION OFFEALTORS A
166000133 Matthew  Borlond 9NAR SteingR 449 NAR Sterling h SAN FRANCISCO ASSOCIATION OF REALTORS R &
Recogition Year; Update the year to current year 165001701 Dona Crowder 449 NAR Sterling R 449 NAR Sterling & SAN FRANCISCO ASSOCIATION OF REALTORS R A
166001793 Willam sansen a3 Cotomiaivere 43 SANFRANCISCO ASSOCIATION OF REALTORS R A
Actve orly I6600tion Carol | Luckenbach | 43NAR Sterlngh 413 NAR Steling R SAN FRANCISCO ASSOCIATION OF REALTORS R A
166001592 Timotny cannon WONAR Stringh 445 NAR Stering R SAN FRANCISCO ASSOCIATION OF REALTORS R A
160002354 David parry 400 NAR GoldenR 449 NAR Golden R SAN FRANCISCO ASSOCIATION OF REALTORS R A
100001673 John Asdourian s e Costofusine 4 SANFRANCISCO ASSOCIATION OF REALTORS R A
166012588 Christine Dwiggins s s A
10600005 patic_rerdon 113 e cost ot s SANFRANGICO ASSOCIATION OF REALTORS §__A
[issooozss lome rencn pr) 57 SanFRANCICO Torsn A ]

©2011 Aristotie, Inc. All Rights Re:
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INDIVIDUAL CONTRIBUTION

Pull this report to find your members’ contributions.

STEP 1: Login to Al360 STEP 2: Click on Reporting and then
STEP 3: Click on Custom Report

Custom Reports

System Overview

Aristotle 360

HOME = DASHBOARD = FILE RCH ACTIVITIES = EVENTS REPORTING SETTINGS

Cornplinnis Rupauts =

Quick Search g Welcome To Homepage

System/Analysis Reports
#, The Homepage givas you quick aceq °" /Anshrsts Koo
2 your landing page between the Hom General Reports
Financial Reports

What would you like to do today?

Fundraising Reports

DATA ENTRY

ots Reports

v r v ew

—_— nagement Reperts
Quick Entry Cutsal-Q Quick Entry

ik 2 Use Quick Entry ta input Custom Reparts
e ke u
Wha wosld you like to do foday’ Custom Repert List (QRT's)

TATA ERTRY

STEP 4: Click on Individual Summary Report and follow the STEP 5: Review Individual Summary Report
red highlighted portions

Individual Summary AmRODST T LoD Individual Summary
Report e Report - Summary
NAR - Individual Summary Report NRDSId  First Name LestName  Primary Board

tes = report of all information about a particular member indluding summary of contributions by

Year  Total investments PCInvestments
s3 o
1985 20 o
1986 129 o For this report. Itis
19671 130 L important to know that if
To confirm what the member has contributed to 1988 159 ) yourelickon“all,"itwil
RAF Voluntary, Under source-click on 1989 200 o B
voluntary. All = both RAA and RAF, which is oo = ¢ include both RAA and RAF.
buti - = o Lifetime Contributions’
only good for lifetime contributions! 1992 7 )
1993 m 0 RAF Voluntary —~ONLY- put
Association: | Cakfonia Assocation of Realtors (808) =) 1994 7 o source as “voluntary”
e 1995 5 o
Run Report 159 52 o
. . - - 1597 3074 o
< y level: aggregate of contr per year. 1998] 24 0
1999 19701 o
. . o » 2000 1598 o
< Detail level: lists each contribution in a recognition year and each 2001 238 [
2002 589 o
R 2003 as8 o
board credited 2008] 28| 2000)

©2011 Aristotie, Inc. All Rights R
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ARISTOTLE 360
CALIFORNIA LIFETIME CONTRIBUTIONS

Pull this report to find your members and their lifetime contributions.

STEP 1: Login to AI360 STEP 2: Click on Reporting and then
STEP 3: Click on Custom Report

System Overview : e Custom Reports

Aristotle 360

* Cd & Feios) naraBlanstotiecom HOME = DASHBOARD FILE SEARCH ACTIVITIES = EVENTS REPORTING  SETTINGS

One [ g stnmsted (3 bdbiomuien g drote (e (T HP

Aristotle 360

Complt

TQuicksearsh g Welcome To Homepage s I=
System/Analysis Reports

/, The Homepage givas you quick ace
&

your landing page betwsen the Hom General Reports >
o T o e o | Finendal Reperts -
“ What would you like to do today?
Fundraising Raports »
uck Search ] ¥ kst DATA ENTRY Grassraots Reports +
iy e g bl g PAC Management Reports +
g My e Settngs conbel sanal o o35 Quick Entry

Custom Reports

Whal woshd yea ke b do todsy?

Custom Report List (QRT'S}

AT ENTRY

STEP 4: Select your Local Association STEP 5: Review lifetime contributions, which includes RAA
and RAF

State — CA Lifetime AR et State — CA Lifetime

Association

State - CA Lifetime Report SAN MATEQ COUNTY ASSOCIATION OF REALTORSA®

NRDS First Name Last Name RPACTOTAL PCTOTAL
199009540 Dean Delis 294 0

166000207 Merton Chun 245.02 0

Loca Associaton: 1950 SAN MATEO COUNTY ASSOCIATION OF REALTORS® =] "199007885|Chrls stanek P 0
nRepart 193017130 Ching-Ling Yao a3 [

199019616 Ana Chavez 26 0

199021514 Jennifer Dollard 246 0

199019666 Christina Marshall 49 0

199020691 Rajko Novakovich 147 0

191005393 Kathleen Templin 551.01 0

RAF FUNDRAISING BLUEPRINT raf.car.org 59


http://raf.car.org

Social Media
Guidelines

Finance

Dues Billin
Processes 9

Intro & Planning

Effective
Messaging

Other
Campaigns

Appreciation &

Local Events R o
ecognition

Aristotle 360

ARISTOTLE 360 EVENTS MANAGEMENT

Events Management in Aristotle 360

Creating an Event

Aristotle 360

1. To create an event in Aristotle, go
to the Events tab and click New
Event.

2. Fillin the Event Title
using the following
naming scheme: Rec
Year — State
Abbreviation - Local
Name - Event Name
E.g. 2017 AZ-Tucson Dess
Spring Sweepstakes
(or 2016 AZ-TAR
Phone Bank).

Event ("]

£ NewEvent [ [ Save and Close

2 [Gie o sete regrame (2]

]

3. Fillinthe event datein  -'" ¢

the Start Date/Time
and End Date/Time
fields (you can always
change the date at a
later time).

mueveent F |8

Basic Information

« ] R [Clck to selct program-.. ] [4]

W] contact phones | ]

Tescription:

4. To find your event again, go to Events>View Events. If your event does not appear in the list of events, change
the From date in the Date Range field. Click Search.

Events

HOME DASHBOARD FILE SEARCH FUNDRAISING ACTIVITIES EVENTS  REPORTI @ ot saarcn Rsuts

Available Events

CREATING AN EVENT

STEP 1: To create an event in Aristotle, go to the Events tab
and click New Event.

STEP 2: Fill in the Event Title using the following naming
scheme: Rec Year — State Abbreviation — Local Name - Event
Name E.g. 2017 AZ-Tucson Spring Sweepstakes (or 2016 AZ-
TAR Phone Bank).

STEP 3: Fill in the event date in the Start Date/Time and End
Date/Time fields (you can always change the date at a later
time).

STEP 4: To find your event again, go to Events>View Events.
If your event does not appear in the list of events, change
the From date in the Date Range field. Click Search.

Adding Attendees to Events

You only add attendees to events if you are trying to track members who attended your function but have no
receipts/payments associated with the fundraiser. Any webforms linked to events will automatically populate your
event with receipt and attendee information. To see events linked to webforms, look at your event under the
Webforms panel.

Event: 2017 CA SDAR New Laws.

$ (@ ProtEvent Detan

Event Details

Tickets

Attendees

[ w web Form ]

Receipts

Pledges

Disbursements

1. Determine if you are going to add one attendee at a time or if you are going to add a list of attendees. If you are
going to add a list of attendees, you will need to import the list first. Please see instructions for Creating Groups
and Lists to import your list of attendees then follow the instructions below.

2. Locate your event by going to Events>View Events.

ADDING ATTENDEES TO EVENTS

You only add attendees to events if you are trying to track
members who attended your function but have no receipts/
payments associated with the fundraiser. Any webforms
linked to events will automatically populate your event with
receipt and attendee information. To see events linked to
webforms, look at your event under the Webforms panel.

STEP 1: Determine if you are going to add one attendee at
a time or if you are going to add a list of attendees. If you
are going to add a list of attendees, you will need to import
the list first. Please see instructions for Creating Groups
and Lists to import your list of attendees then follow the
instructions below and at right.

STEP 2: Locate your event by going to Events>View Events.

Aristotle 360

HOME

SETTINGS ~HELP  LOGOUT

DASHBOARD = FILE SEARCH FUNDRAISING = ACTIVITIES EVENTS = REPORTING

Quick Search @ Welcome To Homepage

] gy ™ Homepage o 4 [ser Settings control panel to togg

landing page betwieen the Homepage and the|

What would you like to do today?
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3. Select your event.
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4. To add attendees, expand the attendees panel and click Add Attendee/Participant. If you want to add a multiple

attendees, click the selection for Add List. If you want to add just one attendee, skip to Step 7.

Event MI Event- San Antonio, TX

& @ PrenEventosm

Event Details

Tickets

View Detaits

Receipts

STEP 3: Select your event.

STEP 4: To add attendees, expand the attendees panel
and click Add Attendee/Participant. If you want to add
a multiple attendees, click the selection for Add List. If

you want to add just one attendee, skip to Step 7.

STEP 5: Enter your list
name (or part thereof)
in the search field and
click the magnifying
glass. Double click
your list.

® Add Attendees

[ Close/Cancal

2015 Ada County Phone Bark Callers 2{ =

STEP 6: Change the field for Participation Status to
“Confirmed” and click Save Changes.

Scheduled Check-in: =]

Organization:

Title:
Type: | Guest

Status: | Checked In

Il

Target: Checked In
Confirmed
Request; | Declined
No Response
Pledged: | Participated
Tentative
Raised:

MNote:
Age Group: | Regular
Badge Printed:

Member:

|

Voting Rights:

Other
Campaigns

Appreciation &

Local Events R o
ecognition

Aristotle 360

STEP 7: If you want to add one attendee to an event,
expand the attendees panel and Add One.

7. If you want to add one attendee to an event, expand the attendees panel and Add One.

| . Earliest Outstanding |
Page 1 of 1 (4 items) ———————

Earliest Outstanding .

% Add One

Add Attend cipation St
=i -
=] Aad Tiet -
(Clicl 1E] Add Quick Selection
[ Close]

(Click to expanavrige]

No Response:

(Click to Expand\Hide) Participated:

STEP 8: In the pop-up window, type the name of the
person you want to add in the Search field and click
Search. Select the name of the person you want to add.
Click Save and Close.

8. In the pop-up window, type the name of the person you want to add in the Search field and click Search. Select
the name of the person you want to add. Click Save and Close.

OAdd Attendees
[ Save and Close
I i | [commi ittees. | LLegist:
Name Address Select
404 King Drive Saint

& Brandon H Garner e
[8 erandon camer Ruffin Road San Diego CA o |

£, Brandon A Garner PO Box 6758 McKinney TX
[t == [

Page 1 of 1 (3 items)
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