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Market Outlook



Household Growth Continues to Support 
Housing Demand
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SERIES: Annual Household Growth
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Population and Households Will 
Continue to Grow in Years to Come

California 1970-2030

15.9

43.5

 -

 5

 10

 15

 20

 25

 30

 35

 40

 45

 50

M
il
lio

n
s

 Households Population

SOURCE:  U.S. Census Bureau, Moody’s Analytics



Racial/Ethnic Composition in CA, 1980-2040

California Will Become More Diverse 

SERIES: Ethnic Composition in California

SOURCE: CA HCD, PolicyLink, USC Program for Environmental and Regional Equity

/Hispanic



SOURCE : Census ACS 2015 1-year

Hispanic Population Projected to Grow Faster

Age Age Age

All Population White Population Hispanic Population



California Homeownership Rates by Race and Ethnicity (2010-2014 Average)

But Homeownership for Hispanics 
Remains at Low Level

SERIES: Homeownership rate by ethnicity

SOURCE: CA HCD, PolicyLink, USC Program for Environmental and Regional Equity



Homeownership Has Been Declining Since 2007 But 
the Damage Varied Between Ethnic Groups
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Who Were the Hardest Hit by Downturn
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Hispanic Buyers Took More Risks in the Last 
Downturn

SERIES: 2006 Housing Market Survey

SOURCE:  CALIFORNIA ASSOCIATION OF REALTORS® 

• % of downpayment to price: 1.1%

• % with zero downpayment: 46.0%

• % with 2nd mortgage: 61.0%

• % with ARM: 43.1%

• Median household income: $70,000

Hispanic Buyers (2006)

• % of downpayment to price: 11.8%

• % with zero downpayment: 21.1%

• % with 2nd mortgage: 43.4%

• % with ARM: 32.6%

• Median household income: $100,000

All Buyers (2006)



SERIES: 2018 Housing Market Survey

SOURCE:  CALIFORNIA ASSOCIATION OF REALTORS® 

Share of Hispanic Home Buyers Has Grown 
Over Time
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Hispanics Will Comprise an Increasing 
Share of Net New Homeowners

SERIES: Net New Households

SOURCE: Urban Institute estimates.

Note: Percentages indicate the share of net new households that are homeowners.



Housing Demand Will Increase, Largely 
Driven by Ethnic Groups

SOURCE: Urban Institute estimates.
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Consumer Insights



• The 2018 State of the California Consumer survey aims to understand the process of 
home buying and selling, as well as the motivation behind renting and owning from 
the perspective of the Hispanic California consumer

• The survey was sent via email to a random sample of 498,696 Hispanic consumers 
throughout California. 

• The survey instrument was a questionnaire with both multiple choice and open-
ended questions. There were 2,964 valid survey responses, equivalent to a response 
rate of 0.6 percent. The margin of error for this survey was +/- 1.8 percent at a 95 
percent confidence level. 

Methodology



Homeownership Is Still 
the Dream



Hispanic Renters Are More Likely to Want 
to Own in the Future

SERIES: 2018 Consumer Survey

SOURCE: CALIFORNIA ASSOCIATION OF REALTORS® Do you want to own at some point in the future? (Overall n=1,849, 

Hispanic n=1,327)

Yes, 82%

No, 18%

Yes, 86%

No, 14%

Overall Renter Hispanic Renter



Younger Hispanic Renters More Likely to 
Want to Own in the Future

SERIES: 2018 Consumer Survey

SOURCE: CALIFORNIA ASSOCIATION OF REALTORS® 
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Do you want to own at some point in the future? (Overall n=1,319)



2/3 of Those Planning to Move in the Next 
5 Years Are Millennials

SERIES: 2018 Consumer Survey

SOURCE: CALIFORNIA ASSOCIATION OF REALTORS® 

When do you plan to purchase your next house (either 

as a home or as an investment property)? (Hispanic 

n=1,330)
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29%

7%

Millennial Gen X Boomer

Within the next 5 years



Primary Reason for Buying

SERIES: 2018 Consumer Survey

SOURCE: CALIFORNIA ASSOCIATION OF REALTORS® 

What were the primary reason(s) for buying this 

home? (Hispanic n=457)
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Because Hispanic Consumers Are Tired of Renting, 
They Are Looking for a Primary Residence

SERIES: 2018 Housing Market Survey

SOURCE: CALIFORNIA ASSOCIATION OF REALTORS® 
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Median Sales Price $385,000 $570,000

Median Square Footage 1,500 1,690

% of Detached Single-Family 81.6% 76.4%

% of Condo/Townhome 10.6% 16.4%



Financial Characteristics: Hispanic Buyers 
vs All Buyers

SERIES: 2018 Housing Market Survey

SOURCE: CALIFORNIA ASSOCIATION OF REALTORS® 

Hispanic Buyers All Buyers

Median Household Income $87,000 $120,000

Median Monthly Mortgage Payment $2,251 $2,000

Median Downpayment ($$) $16,850 $78,000

Median Downpayment (% to Price) 4.2% 18.0%



Hispanic Buyers Are Still Taking More Risks 
Than Buyers of Other Ethnic Groups

SERIES: 2018 Housing Market Survey

SOURCE: CALIFORNIA ASSOCIATION OF REALTORS® 

Hispanic Buyers All Buyers

% of buyers with 20% or more down 

payment
20.0% 46.2%

% of buyers with zero down payment 15.0% 8.8%

% of cash buyers 12.9% 22.6%

% of home buyers with a second 

mortgage
4.8% 4.2%

% of buyers with ARM 2.5% 4.1%



Hispanic Buyers Make up a Bigger Share in 
Younger Generations

SERIES: 2018 Housing Market Survey

SOURCE:  CALIFORNIA ASSOCIATION OF REALTORS® 
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Hispanic Buyers Make up a Bigger Share in 
Younger Generations
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2018 Ethnicity of First-Time Buyers
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SERIES: 2018 Housing Market Survey

SOURCE:  CALIFORNIA ASSOCIATION OF REALTORS® 
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Hispanic hold strong positive views on 
homeownership

SERIES: 2018 Consumer Survey

SOURCE: CALIFORNIA ASSOCIATION OF REALTORS® 
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Over 90% of Renters See Advantages to 
Homeownership Compared to Renting

SERIES: 2018 Consumer Survey

SOURCE: CALIFORNIA ASSOCIATION OF REALTORS® 

In your opinion, what is the greatest advantage, if any, 

of homeownership compared to renting? (Hispanic 

n=1,326)
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SERIES: 2018 Consumer Survey

SOURCE: CALIFORNIA ASSOCIATION OF REALTORS® 

What do you consider the social benefits of owning a 

home?
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Social Benefits of Home Ownership



Homeownership Really Matters Because it 
Provides More Than Just a Roof and a Shelter

Homeownership enhances quality of life in 

a variety of ways:

• Homeownership leads to better health

• Homeownership results in higher 
educational achievement

• Homeownership lowers crime rates and 

improves safety

Spill-over Benefits of Homeownership



Affordability Was the Top Factor Holding 
Buyers Back From Buying Sooner

SERIES: 2018 Consumer Survey

SOURCE: CALIFORNIA ASSOCIATION OF REALTORS® Why didn't you buy a home sooner?  (Overall 

n=1,437, Hispanic n=458)
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Money Is a Top Motivating Factor in 
Home Purchasing

SERIES: 2018 Consumer Survey

SOURCE: CALIFORNIA ASSOCIATION OF REALTORS® 

What would most motivate you to buy a home now? 

(Overall n=1,636, Hispanic n=1,236)
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Price Was the Biggest Compromise

SERIES: 2018 Consumer Survey

SOURCE: CALIFORNIA ASSOCIATION OF REALTORS® 

Did you have to make any compromises in the following 

areas when you purchased your home? (Overall 

n=1,427, Hispanic n=454)
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37%
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31%
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44%

36%

33%

30%

29%

Price higher than you wanted

Home further away from

schools/work

Home smaller than you wanted

Schools lesser quality than you

wanted

Home not in preferred

neighborhood
Hispanic Buyer

Overall Buyer

Percent who compromised:



More than Half of Homeowners Think Real 
Estate is the Best Long Term Investment

SERIES: 2018 Consumer Survey

SOURCE: CALIFORNIA ASSOCIATION OF REALTORS® 

Which of the following do you think is the best 

long-term investment? (Hispanic n=990)
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21%

15%

5% 4%
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funds
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Gold/other types
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SERIES: Active Listings of Existing Single Family Homes

SOURCE:  CALIFORNIA ASSOCIATION OF REALTORS® 

Housing Supply Improved in All But the 
Lowest Price Segment

Jan 2019
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Barriers to 
Homeownership



Top Reason for Renting is Affordability

SERIES: 2018 Consumer Survey

SOURCE: CALIFORNIA ASSOCIATION OF REALTORS® Why do you rent instead of buy? (Hispanic n=1,329)
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The Typical Hispanic Renter Spends Half of 
Their Income on Housing

SERIES: 2018 Consumer Survey

SOURCE: CALIFORNIA ASSOCIATION OF REALTORS® 

What percent of your monthly income do you spend 

on housing? (Overall n=1,820, Hispanic n=1,300)
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Hispanic Buyers Found it More Difficult to 
Obtain Financing

SERIES: 2018 Consumer Survey

SOURCE: CALIFORNIA ASSOCIATION OF REALTORS® 

Please rate how easy or difficult it was to obtain 

financing. (Overall n=1,413, Hispanic n=453)
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Credit Card Debt Most Common

SERIES: 2018 Consumer Survey

SOURCE: CALIFORNIA ASSOCIATION OF REALTORS® 

What type of debt do you have that would make it 

difficult to buy a home? (Overall n=1,844, Hispanic 

n=1,327)
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39%
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Other

None
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Overall Renter



Hispanic Renters Less Likely to Know Their 
Credit Score

SERIES: 2018 Consumer Survey

SOURCE: CALIFORNIA ASSOCIATION OF REALTORS® Do you know your credit score? (Overall n=1,849, Hispanic n=1,327)

Yes, 67%

No, 33%

Yes, 60%

No, 40%

Overall Renter Hispanic Renter



Millennial Hispanic Renters Least Likely to 
Know Their Credit Score

SERIES: 2018 Consumer Survey

SOURCE: CALIFORNIA ASSOCIATION OF REALTORS® Do you know your credit score? (n=1,319)

Yes, 

57%

No, 

43%

Yes, 

63%

No, 

37%
Millennial Gen X

Yes, 

61%

No, 

39%
Boomer



Many Hispanic Renters Misinformed About 
Down Payment Requirements

SERIES: 2018 Consumer Survey

SOURCE: CALIFORNIA ASSOCIATION OF REALTORS® 

In your estimation, how much down payment is 

required to purchase a home? (Hispanic n=1,304)

29% 28%

23%

19%

0-10% 11-20% 21-50% Over 50%

Hispanic Renter



Many Renters Would Look for a House if They Knew 
They Could Qualify with a Lower Down Payment

SERIES: 2018 Consumer Survey

SOURCE: CALIFORNIA ASSOCIATION OF REALTORS® 

If you knew you could qualify for a mortgage with a much 

lower down payment would you start to look for a house? (Overall 

n=1,849, Hispanic n=1,327)

Yes, 61%

No, 39%

Yes, 69%

No, 31%

Overall Renter Hispanic Renter



Relationship with Agents



Internet and Referrals Are Top Ways to 
Find Agent

SERIES: 2018 Consumer Survey

SOURCE: CALIFORNIA ASSOCIATION OF REALTORS® How did you find your real estate agent? (Overall 

n=1,438, Hispanic n=457)
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An Agent’s Knowledge Was the Most 
Important Service They Provided

SERIES: 2018 Consumer Survey

SOURCE: CALIFORNIA ASSOCIATION OF REALTORS® 

What agent services were most important to you 

when buying your home? (Hispanic n=426)

48%

41%

35%

33%

32%

Knowledge about housing market

Knowledge about neighborhood

Alerted me to new homes

Private tours of homes

Knowledgeable with data

Hispanic Buyer



Hispanic Buyers Need More Assistance 
with Mortgage Financing

SERIES: 2018 Consumer Survey

SOURCE: CALIFORNIA ASSOCIATION OF REALTORS® 

In which part of the transaction did you need the 

most assistance from your agent? (Overall n=1,335, 

Hispanic n=431)
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25%
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14%
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1%

Finding the right home

Negotiating price

Negotiating terms of sale

Mortgage financing

Help with legal issues

Other

Hispanic Buyer

Overall Buyer



•Down Payment 
Resource Directory 
(finddownpayment.car.org)

Contact: 213-739-8383 or 
financehelpline@car.org

C.A.R. Resources



•S.T.E.P.S. Toward 
Homeownership 
(on.car.org/steps)

Contact: MortgageRescue@car.org

C.A.R. Resources



• Housing Affordability Fund (HAF) 
(haf.car.org)

Contact: JulissaG@car.org

C.A.R. Resources



• Homeownership Is Still the Dream

• Hispanic consumers say that freedom and status are social benefits of 
homeownership. They feel that homeownership is the best long term investment 
they can make.

• Barriers to Homeownership

• Similar to last year, Hispanic consumers find challenges with affordability and 
unfamiliarity with the home buying process and associated costs. 

• Relationship with Agents

• Hispanic homebuyers relied most heavily on the referrals from those around them 
to help them find an agent and relied on their chosen agent for their knowledge 
about the market and neighborhood.

Key Takeaways



Surviving the Shift and Thriving



Housing Matters Podcast





Thank You

This presentation can be found on 

www.car.org/marketdata
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