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It's a fact: E-mail marketing is one of the most cost-effective and
powerful marketing tools available to businesses today. Leverage the
power of e-marketing and generate instant and measurable results
with your campaign.

vou
NEVER BEGGIG FOR BUSNESS AGAM. READ WORE

Our popular e-newsletters deliver timely information on the latest Market Matters
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developments in the real estate industry to more than 120,000 o by the CALIFORNIA ASSOCIATION oF REALTORS®
subscribers wherever they are - in their office, at home, or on the road.

P to C.A.R.’s Market Matters, your weekly market response

ond the Headlines,” a version speci formatted for
rs that you can print, share via e-mail, or post on your Web

Ads available in skyscraper or text format. MORE

lentral Valley Business Times LEADS

ffers new 30-year mortgage
mia Housing Finance Agency (CalHFA) announced this week the [ O] DJIN]
2 new fixed-rate, 30-year, FHA-insured mortgage program for

moderate-income home buyers

ENSE OF THE STORY FOR CONSUMERS ‘

IHFA provides financing and programs for low- and moderate-
me Californians. The program announced this week enables
lified, first-time home buyers in California to receive a 30-year Contact
tgage with a fixed interest of approximately 4 percent.
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53% of business users check their
e-mail six or more times per day.
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 What's so great about the Foreclosure Prevention Library for
62
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Source: Forrester Research

bably heard the buzz about the Foreclosure Prevention Library for
6 by now, but if you haven't taken a look at

v.car.ora/taols/ 2ioFormé /ol to find out why this new zipForm®
library is so great, you could be missing out on a faster way to
mation to your clients, a way to save yourself time and money.

great about the Foreclosure Prevention Library for zipForm® 67

nce. The Foreclosure Prevention Library is digitized so you can
the documents with your contact information and simply email
otential clients as an educational tool.

The Foreclosure Prevention Library is a FREE C.A.R. member
he library can be accessed from either the zipForm® 6
al or Standard editions.
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Text Ad Rates:

July Market Update.

IS IT TOO LATE FOR YOU...Did you wait too long to become

an REO listing agent? Not if you take action NOW. Millions of REOs

need listed & sold. Becoming an REQ Agent is easier than you think.
ab okt

Specifications: For e-mail newsletter advertising specs,
please see page 25. AVING YOU HONEY

Restrictions apply. Subject to availability. Payable in advance. Non-cancelable. Rates are published in net.
E-mail newsletter advertising is non-commissionable.




