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With distribution to more than one-sixth of the entire nation’s
REALTORS®, California Real Estate reaches more than 175,000 real
estate practitioners, including salespeople, brokers, office managers, top
producers, appraisers, and transaction coordinators, with each issue.

The Power of Print

For more than 80 years, our award-winning flagship publication has

been the leading information resource for real estate professionals, Meet 8 carj
delivering the ONLY coverage of people, products, and trends affecting retooled th
California’s real estate community.

y adapters whe
eir busmesSes

California Real Estate Magazine

We Deliver Qualified Leads

With the power to purchase and refer, REALTORS® determine which products and services meet their own needs
and recommend those that will best serve their clients.

California REALTORS® read California Real Estate magazine
before any other real estate publication.

Source: Readex Independent Research

®

INTERNATIONAL

Our Credentials

Audited bi-annually by BPA International, the most recognized circulation study in the publication industry. Why is
that important? Verification of circulation numbers ensures that your advertising dollars are being spent to deliver
your message to the audience we promise.

Your Toughest Short Sale Challenges ...
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2011 DISPLAY AD RATES 2011 CLOSING DATES

Black & White Ax Issue Space Closing Materials Due Issue Mails

Spread $10,925 Jan/Feb Nov 8 '10 Dec 8 '10 Jan 14
Full Page 6,100 March/April Jan 13 Feb 14 Mar 15
2/3 Page 4,250 May Mar 3 April 1 May 3

1/2 Page 3,350 June/July April 7 May 11 June 14

1/3 Page 2,275 August June 1 June 30 Aug 2

Se aje)s3 jeay ejuiojijed

1/6 Page 1,375 Sept/EXPO July 1 July 26 Aug 30

October Aug 1 Aug 24 Oct 4
Two-color Ax 3x 6x 8x

Nov/Dec Sept 9 Oct 12 Nov 15

Spread $12,950 $11,775 $10,875 $10,125

Full Page 7,200 6,500 6,050 5,600
Jan/Feb '12

2/3 Page 5,050 4,550 4,250 3,875

1/2 Page 3,975 3,600 3,350 3,125

1/3 Page 2,750 2,500 2,350 2,125
2011 CLASSIFIED AD RATES

Four-color Ax 3x 6x 8x

Spread $14,200  $12,900 $12,000 $11,150 Classified Display Box Rates

Full Page 7,900 7,150 6,675 6,200 Black & White 1x 3x

2/3 Page 5,575 5,050 4,665 4,350 1/2 Square $250 $225

1/2 Page 4,350 SIS 3,700 3,450 Square 450 425

1/3 Page 3,025 2,750 2,550 2,350 Horiz./Vert. Box 900 825

Covers 1x 3x 6X 8x Large Square 1,750 1,650

2nd

Color 1x
3rd

4th 1/2 Square $275

Square 550

Broker/Manager Section (August Issue) Horiz./Vert. Box 1,075

L 2,1
Full Page, 4-color arge Square 150

1/2 Page, 4-color Classified Line Rates

Standard Line: $30 per line
Size: 5-line minimum

Enhancements: Additional $30 per line each:
Shading, Large Font, Color Font

All rates are published in gross. Agency commission is 15% on display advertising. For ad specs, please see pages 22 and 23.




