








THE VALUE
OF YOUR
MEMBERSHIP

As part of an association that’s

107 years old, and more than

150,000 members strong, your

C.A.R. membership provides you with tools to help you complete your
transactions, information to keep you nimble in the marketplace, and a
strong, clear voice on the government steps in Sacramento.

V\/hy is C.A.R. Together, our collective voice

: is strong. Members of C.A.R.
membership  possess.

|m pOrtaﬂtf? * | egal power

e | obbying power
e Consumer advocacy power

Key value drivers of your
membership include diverse
industry information:

¢ Free legal assistance

¢ Educational and SEE :
certification opportunities |- PAGE 5

¢ Up-to-date market data
and statistics

We give you tools to help
you get clients and close
the deal:

* Free zipForm® 6 accounts
e Access to all C.A.R. Standard Forms
¢ Free e-signatures



INDISPENSABLE
INFORMATION

The following information offers you quick access to the C.A.R.

member benefits used most frequently.

Legal Information When You Need It

C.A.R. Legal Hotline — Whether you’re a salesperson or
broker, our C.A.R. attorneys are on hand to answer your
legal questions. Call (213) 739-8282 Monday through
Friday from 9 a.m. to 6 p.m. and on Saturday from 10 a.m.
to 2 p.m.

C.A.R. Realegal® - The Realegal® e-newsletter is one of
the best ways to stay informed about breaking news relat-
ing to legal changes, updates, and developments occurring
in our industry. C.A.R. Realegal® is only e-mailed when new
legal changes need to be communicated to you.

www.car.org/legal — If you're looking for immediate
answers, look no further than the Legal section of car.org.
A wealth of legal information can be found under the Legal
tab on car.org, including:

e Disclosure Charts
¢ | egal Q&A’s

¢ Legal Live Webinars
® 2012 New Laws

Three Ways to Get Involved, Take Action

Legislative Liaisons — Enroll in the Legislative Liaison pro-
gram to get regular updates about issues in Sacramento
and Washington that may affect your business and the
industry. More info is available at www.car.org/government
affairs/getinvolved/.

C.A.R. Red Alerts — When our C.A.R. Government Affairs
team needs a louder voice, they send a C.A.R. Red Alert
to California REALTORS®. You can help strengthen our
REALTOR® voice by responding to these Red Alerts when
you hear of them.

2012 Legislative Day

Each year, thousands of California REALTORS® convene
at the State Capitol during Legislative Day to meet with
their elected officials to discuss current issues affecting the
real estate brokerage business. This year, Legislative Day
will be held on Wednesday, May 2. For more information,
contact DeAnn Kerr at (800) 337-9285 or via e-mail at
deannk@car.org.

Fresh Market News, Data, and Trends

C.A.R. Newsline — E-mailed every week, C.A.R. Newsline
brings the headlines to you. Perusing C.A.R. Newsline
weekly will arm you with a solid sense of current issues
and activity in the housing market and provide you C.A.R.
product tips and updates.

C.A.R. Quarterly Market Forecast — Presented by our
C.A.R. Research & Economics department, the C.A.R.
Quarterly Market Forecast provides a thorough look at
median home price and sales. Use the data from this report
in your listing presentations and on your own website. The
current housing forecast is available at www.car.org/mar-
ketdata/marketforecast/.

California Real Estate magazine — California Real Estate
delivers timely information about trends and issues affecting
California’s residential real estate industry and professional-
development opportunities and is available in print and
online format.

Ways to Get Free
Legal Help
(A

1. By Phone - Call (213) 739-8282

as your subject.

3. By Website - Find Q&As, disclosure charts,

—— and legal articles at http://ga.car.org/.
4. By Video — Go to videos.car.org and select
> the “Legal Updates” tab. Scroll through
available legal videos on the right side of
the screen.

2. By E-mail - Click “Contact Us” at the bottom
of car.org and select “Legal Hotline Question”



TRANSACTION
RESOURCES

Six Free Products to Enhance Your zipForm® 6
Account customize your zipForm® 6 account to fit your needs by =
adding any of these programs for free:

d;éltal Ink 9 ZipVault D

is a free digital signature program that lets you save all documents related to a specific
can be used with both zipForm® 6 forms ADDED LUD ]V transaction in your zipForm® 6 account. You can even
IN 2011 \IPIIRI  save non-zipForm® 6 documents like broker and local

and non-zipForm® 6 forms.
disclosure forms, MLS listings, flyers, and more.

ePUB SwZIp‘FDI'I'I'I' 61 C.A.R. Foreclosure Prevention Library
- e offers 10 brief documents that you can forward

ZI p FO r m 6 ’) to your clients on how to avoid foreclosure and

foreclosure scams.

allows you to e-mail a digitized version of
the Combined Hazards Book and a sepa-
rate signature page directly to your client.

FormsTitor Advisor

gives you a list of appropriate forms needed for a
specific transaction after you respond to a series of
yes/no questions related to that transaction.

shows you how to fill out a specific form. This is
especially helpful for use with new C.A.R. Standard
Forms that have been added to the forms library.

Free webinar training is available for all zipForm® 6 products. L earn more about how to add any of these products to your
ZipForm® 6 account, or how to use them. A complete schedule of upcoming webinars, and links to pre-recorded webinars, are

available at www.car.org/education/webinars/.

CONTACT  Four Ways to Get Free zipForm® 6 Help

\ 1. Phone - Call (213) 739-8227 for registration and basic zipForm® 6 questions; call (800) 228-9466 for
registration or installation and more technical zipForm® 6 questions.

2. E-mail — Send queries to cs@car.org for a response within 24 hours.

=
3. Website - Find FAQs, webinar training schedules, and more in the Business Tools section on car.org. Be sure
—_— to look through the submenu by hovering over the zipForm® 6 option on the drop-down menu.
> 4. Video - Pre-recorded webinar training videos are available for zipForm® 6 and all of its add-on libraries.
Go to videos.car.org and select the “Member Benefits” tab.



SHORT SALE
RESOURCES

C.A.R. Takes Action to Facilitate Easier Short Sale Transactions

C.A.R. has spearheaded a number of initiatives to help members as they deal with distressed
property transactions and issues. Here are a number of short sale-related programs and recent actions
that can help you in your distressed property transactions:

¢ www.shortsalescalifornia.org offers immediate e C.AR. offers numerous, free short sale seminars across
answers to your short sale and REO questions. Find the state via co-sponsored local association seminars, and
FAQs, expert insight, disclosure charts, topical headlines, at the Winter and EXPO business meetings.

and more here. ¢ The “Short Sale Soundoff” section in the e-publication,

e C.AR. partnered with Fannie Mage to create the Fannie Newsline, provides weekly, bite-sized information and tips
Mae Short Sale Assistance Desk to offer REALTORS® a to help you navigate your short sale transactions.
way to submit their cases directly to Fannie Mae.
Visit www.car.org/tools/ssad for more information.

10 Short Sale & REO Resources

With the prevalence of distressed properties in the current 7. Red Flags for Foreclosure Scams - Custom-
housing market, C.A.R. provides you with an arsenal ize this one-page PDF document and send to clients
of information to assist you through short sale and REO who are distressed homeowners. Also available in
transactions. Spanish, the PDF can be found at www.car.org/legal/
1. www.shortsalescalifornia.org - This CAR.- special-features/red-flags-foreclosure-scams-4-09/.
operated website is a repository of short sale articles, 8. Distressed Properties Forms Library -
tips, news items, timelines, expert interviews, and more. This zipForm® 6 add-on library contains 11 forms used
2. Legal Webinar Archives - Find at least five re- in conjunction with short sales, including the forms

needed for a HAFA short sale. For more information, visit

corded webinars addressing short sales and foreclosures -
www.car.org/tools/zipForm6/dpl/.

online at www.car.org/legal/videos-webinars/.

3. Legal Q&As - Find over 22 Q&As relating to short 9. Distressed Properties Certification - Ad-
vance your understanding of the distressed properties
market and further your professional development with
4. Short Sale Tips for REALTORS® - This is an certification classes. At C.A.R., we offer three certifica-
online article detailing 10 tips to help REALTORS® tions that directly relate to distressed properties:
effectively handle short sale transactions. Search “short
sale tips” on car.org or go to www.car.org/legal/foreclo
sure-short-sale-folder/short-sale-tips/.

sales, REOs, and foreclosures at http://ga.car.org.

Residential REO Buyer Specialist — www.car.org/
education/designations/REOBuyerSpecialist/
Certified HAFA Specialist — www.car.org/education/

5. Short Sales Overview - Created by our C.AR. designations/hafaspecialist/
Member Legal Services department, this five-part article NAR'’s Short Sale and Foreclosure Resource
provides Q&A information on topics like Effects on Bor- Certification — www.car.org/education/designations/sfr/
rowers of Short Sales, Licensing Requirements, and Dis- 10. ForeclosureRadar™ Discount - CAR.

closure Requirements. The full article is located at www.

members are entitled to a 10-percent discount on a
car.org/legal/foreclosure-short-sale-folder/short-sales/.

ForeclosureRadar™ subscription. Visit www.foreclosure-

6. REO Disclosure Chart - This chart gives you an radar.com/car or use coupon code RADAR99.
easy-to-use reference guide for determining the general : 7 ,
applicability of common disclosure laws for residential @ ForeclosureRadar

real properties of one-to-four units:
www.car.org/legal/disclosure-charts/reo-disclosure-chart/



MARKET TRENDS
& DATA RESOURCES

At C.A.R., we want to help you establish yourself
as the market expert in your area. Our team of top
economists and research pros closely monitor and
analyze trends in the local and state real estate
industry, and publish regular updates on facts and
statistics that impact you and your clients.

Impress Clients With Hard Facts Be the Market Expert
Our economists closely track and analyze trends in prices, In addition to tracking monthly market data, we conduct
sales, housing supply, and other housing and economic in-depth surveys about trends and issues impacting your
indicators to provide relevant and timely data. Use this data to business. Studies include:
explain market conditions to both your current and potential
clients. We regularly track the following statistics for you to use: e Survey of California Home Buyers
e Survey of California Home Sellers
* Median home prices e State of the California Housing Market
e Sales activity e Member Profile Survey
e Supply indicators
¢ Affordability levels throughout the state Incorporate our targeted survey research into your listing
¢ Pending Home Sales Index and client presentations, office meetings, marketing materials,
e Breakdown of Distressed Home Sales or on your business website — anywhere clients will see
your information. Find links to the C.A.R. surveys at
Find market data and statistics at www.car.org/marketdata/currentresearch/.

www.car.org/marketdata/data/.

Use Data to Set Realistic Pricing —— R e
Expectations :

Clarus MarketMetrics® generates market and price-point -
analysis charts and reports derived from MLS data for you . -
to share directly with your clients. = R

These reports can be invaluable as a prospecting tool, as an . ": J| - - =i

aid to setting seller expectations, or as a companion set of pprivintrrripirirapanin !:fE!::!i!!:.’
data to justify a buyer’s offer by providing: e
¢ Bank-owned data -
® Quick market trends data for a 12, 24, or 36 month period l

T

® Reports made available anytime from anywhere in less than
-t (IR - S

five minutes, 24/7
e Charts you can easily add to your website, blog, or
e-newsletter

Cut-and-Paste Industry Insights

Enhance your marketing literature or your website with short
articles detailing industry developments. Become the go-to
source for your clients by publishing bite-sized, current market
updates, which can be found at
www.car.org/marketdata/realestate411/.
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EDUCATION &
PROFESSIONAL
DEVELOPMENT RESOURCES

At C.A.R., we recognize that education and professional development are integral to
your viability and endurance in the marketplace. We’ve created a variety of ways to help
you hone your business skills and give you an edge over your competition.

Educational Classes
That Suit Your Needs

C.A.R. Education offers a wide range of real estate education via live lecture,
through video interactive conferencing (Face2Face™), and online. For a complete
list of course offerings, see our C.A.R. Course Catalog at www.car.org/education/

coursecatalog/.

Distinguish Yourself with Certifications

NAR Designations and C.A.R. Certifications can help you distinguish and brand
yourself as an expert in niche markets. Designations and certifications that we

offer include:

¢ NAR’s BPOR — BPO Resource Certification

e C.AR.'s CHS - Certified HAFA Specialist Certification
* NAR’s SFR - Short Sale & Foreclosure Certification

¢ C.AR.’s PMC - Property Management Certification

¢ NAR and C.A.R.’s GRI — Graduate REALTOR® Institute

FREE

TRAINING
VIDEOS

C.AR. offers free video training on
everything from legal topics to
zipForm® 6. To access the video
repository, go to http://videos.car.org.
Find zipForm® 6 training videos,
introductions to Twitter and
Facebook, Legal updates, and
much more.

For a complete list of designations and certifications offered by us, please visit

www.car.org/education or e-mail us at education@car.org.

Anaheim

Oct. 24

: )
7
Membership, Way

YOUR MEMBERSHIP, YOUR WAY:
CALIFORNIA REALTOR® EXPO 2012

Every year, thousands of California REALTORS®
convene to participate in our annual REALTOR® event,
CALIFORNIA REALTOR® EXPO. It's the biggest real estate
event of the year, and as a free member benefit, EXPO
provides:

¢ Two days of concentrated training
e Continuing education seminars

e Abundant networking opportunities
¢ Robust vendor trade show

Free entrance is provided exclusively to C.A.R. members.
Prices for non-members are significantly higher.

Join us this year in Anaheim, Oct. 2 — 4, 2012.
Visit expo.car.org for more information.
Register early to receive early bird discounts!

= 2012

PRE EXPO: BOOT CAMP-STYLE
EDUCATION IN ONE DAY

PRE EXPO is a day-long, ticketed event preceding
CALIFORNIA REALTOR® EXPO. PRE is a unique learning
experience that offers attendees intensive training and
focused information on a limited number of topics.

The PRE session lineup is created to provide a boot camp-
style learning experience for each of the topics offered and
PRE sessions are unique to that day only — none of the
session content will be repeated the following days at EXPO.
For more information, visit expo.car.org/preschedule.



STUCK?

HAVE A QUESTION?

NEED HELP?

California Real Estate magazine (213) 739-8320
CALIFORNIA REALTOR® EXPO (213) 739-8301
California REALTOR® Showcase (213) 739-8301
County Economic Profiles (213) 739-8278
Customer Service/Product Order (213) 739-8227
Economics (213) 739-8352
Education (213) 739-8214
Federal Issues (213) 739-8375
Housing Affordability Fund (213) 739-8380
Legal Action Fund (213) 739-8341
Legal Hotline (213) 739-8282
Designated REALTORS® & Office Managers
(213) 739-8350
Local Governmental Relations (213) 739-8273

Media and Public Relations (213) 739-8304

Meetings, Business (213) 739-8384

Member Advantage Program (213) 739-8303

Membership Information (213) 739-8265

Outreach Presentations (213) 739-8200

RELAY™ Transaction Management System (866) 736-7328

Risk Management Packages (213) 739-8227

Standard Forms (213) 739-8232

Strategic Defense Program (213) 739-8379

Trends in California Real Estate (213) 739-8352

zipForm® 6 - General Information (213) 739-8227
Registration/Installation (800) 228-9466

Have a Question, But Don’t Know Who to Call? C.A.R.’s Customer Contact Center
can help! Call (213) 739-8227 or e-mail ContactUs@car.org or cs@car.org.

E- THREE WAYS TO MAXIMIZE YOUR C.A.R. MEMBERSHIP

The CALIFORNIA ASSOCIATION OF REALTORS® is one of the largest and most influential business associations in the coun-
try. As a member, you have access to resources that can empower you, strengthen your capabilities as a REALTOR®, and help
you promote your professionalism. Here are three things you should know to get the most out of your C.A.R. membership:

1. Know Your Member Benefits. At C.A.R., we have created a vast network of valuable resources for you and your busi-
ness. Understanding which member benefits you have access to will help shape how you conduct business. A list of 150
member benefits may be found in the pull-out section in this booklet.

2. Customer Service Support for Any Question. We have a team of hotline attorneys, customer service representatives,
and government affairs advocates ready to take your calls, answer your questions, and provide guidance.

C.AR.

(213) 739-8200 (Los Angeles Headquarters)
(916) 492-5200 (Sacramento Office)

(213) 739-8227 (Customer Service)

3. Power Your Presentations with Statistics and News. Stay up-to-date on the California housing market and your local
market with a variety of informative sources from C.A.R.

e Stay abreast of headline news by signing up for C.A.R.’s Newsletters, like C.A.R. Newsline and Market Matters: www.
car.org/newsstand/newsletters/.

¢ Be aware of the most recent trends, data, and housing statistics. Get market information: www.car.org/marketdata/.
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Q: I need help with zipForm® 6. Where
can | go for answers?

A: Car.org is the best way to find quick answers and get
training on all things zipForm® 6. For both the standard
and professional versions, we provide free training we-
binars, FAQs, and more—all accessible from car.org!
We even offer a page dedicated to all your zipForm® 6
questions: www.car.org/tools/zipform6éhelp/.

oes  Mewssiand  Moelings & Evenin m

wPURA™ for zipFoarmibdi npFormB g ¥
Pame Advison® CAR Busingis Proadutis

Famp Asvissr FACH Glans REsoums Produds
Farmi Tulor® Sman Phong Apgs

alpFarmd 8 Cartifcalen falays

AR Essendals MRS RAARARLS Carser ®
GA R San Franciaco [CARSF) Libkiwhg AReaabaty Fund
Digial Signatuma oty 1 dast Bt e
Distrissed Proparties Library

Fatecikasuns Prevevtiaon Library | QUICK LINKS

Fomign Langunga Forms e m
WINForms Upgrade insincikans Z|p_} o G
zipFomd § feoier Sanices ool ookt
HoRormda Rorme List Asann Maw | Laam 8
npFamd § Sueman
zipFomed Mohis
™

WINF o Desioos

Dighal k™ = frea dig
Iy ner svallabie g8 C AR mas
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Q: Pve noticed | need my NAR or C.A.R.
member number to access some
services. Where do I find it?

A: If you've already received a copy of California Real
Estate magazine, look for your Member Number (the
nine digit National REALTOR® Database System
number, or NRDS ) listed on the label.

9-digit member number

#1239567896+# REALTOR

JANE SMITH

3452 MAIN ST

SANTAMONICA CA  90405-2100

FIVE MOST
FREQUENTLY ASKED
QUESTIONS

Q: How do | update my contact
information with C.A.R.?

A: Call your local board/association with any changes.
If your board refers you to C.A.R., contact C.A.R.’s
Membership Department at (213) 739-8265 or e-mail
membership@car.org. Your records are collected and
updated by the local boards/associations, who then
insert office codes and other local information before
forwarding it to the National REALTOR® Database
System (NRDS), which is also used by NAR and C.A.R.

Q: 1 forgot my username
and password for
car.org. How do |
recover them?

A: if you have already completed
the initial registration process
for car.org using your last name
and NRDS number, simply click
on the “Forgot Your Info?” link
located on the left-hand side of

the sign-in page to retrieve your
username or password.

Q: I need help finding content
information on car.org. Can you
help me navigate the site?

A: Locate the topical navigation menu at the top of
the homepage at car.org. Simply use your cursor
to hover over each menu title for a more detailed
description of what content is offered in each sec-
tion. If you are looking for something specific, use the
“Search car.org” function available at the top right
of every car.org webpage to type in your query.

If you still need help, call our Customer
Contact Center at (213) 739-8227.



RESOURCES TO
CONNECT YOU
WITH YOUR CLIENTS

Free Monthly E-mail Newsletter Service designed to keep you and your clients up-to-date on the lat-
est real estate market conditions. For more information, visit

www.car.org/marketdata/ marketsnapshot/.

Send your clients regular reminders of the numerous ben-
efits you bring to the transaction with ClientDIRECT®, a free,
customizable, monthly e-newsletter that you can send to

both existing clients and potential clients. .
Did You Know?

e Add your photo and contact information You can create a personalized real estate app with your
* Add links to your website and e-mail address agent info to give to your clients? In this digital age when
e Add your listings with photos everyone has a Smartphone, AgentNTouch™ is a savvy
* Add news articles from a growing repository written by marketing tool to attract new clients, or to keep current
industry experts clients connected to you and your expertise. Customize the
app with:

Visit clientdirect.net to sign up.

Inform Clients of Latest Market Updates

C.A.R.’s Market Snapshot is the latest downloadable market
analysis for you to customize with your contact information For pricing, visit www.agentntouch.com.
and share with your clients. The Market Snapshot is

‘D ' Links to your website and IDX listings
e A map of your listings or open houses
(]

¢ Links to neighborhood sites for your clients

REALTOR® PARTY OF CALIFORNIA:

It’s All About Homeownership

C.A.R.’s Government Affairs team works at the local, state, and
federal levels to secure and protect your rights as a real estate
professional. C.A.R. constantly monitors legislation affecting the
real estate industry and promotes or defeats related initiatives. The
Government Affairs Team educates REALTORS® and lawmakers
about the issues impacting the real estate industry, with a focus on
protecting homeownership, private property rights, free enterprise,
and staying vigilant to keep government account-
able. Additionally, C.A.R.’s political action committees
MAKE YOUR VOICE HEARD: (PACs) support candidates who understand and reflect
Register to VOTE \I?isf\ll_v'l\'/i)vsrseztigie;e;tséafzrc;more information on our efforts,
and VOTE reattorparty.carorg.

Primary Election: June 5 Take the next step: become part of the
SR C RS NNl Government Affairs Team
As a REALTOR®, you are part of the REALTOR® PARTY OF CALIFORNIA. Take
the next step and get involved by becoming part of the Government Affairs
Team. Government Affairs Team members support C.A.R.’s policy agendas by be-
coming involved in lobbying and political activities. Team members play a crucial role in
successfully achieving C.A.R.’s legislative agenda by responding to C.A.R.’s Red Alerts and
Calls-for-Action. Thousands of REALTORS® made a difference by contacting their legislators
about policy initiatives last year. Join C.A.R.’s Government Affairs team and make a difference
for your industry! For more information, visit www.realtorparty.car.org or contact DeAnn Kerr at
(800) 337-9285 and deannk@car.org.
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C.A.R. GOES SOCIAL

Connect with C.A.R. wherever you go.

FIVE WAYS TO GET
SOCIAL WITH C.A.R.

Facebook:
http://www.facebook.com/CAREALTORS

Twitter:
www.twitter.com./CAREALTORS or
www.twitter.com/CAREALTORS_expo

Sign up for an RSS Feed at www.car.org
to get real-time news headlines, market
information, and more.

.
..‘ﬁﬁ '

ettt

in
Tite

Linkedin:
CALIFORNIA ASSOCIATION OF REALTORS®

YouTube:
http://www.youtube.com/carealtors

SOCIAL MEDIA EDUCATION

UPLOAD C.A.R.
VIDEOS TO YOUR
WEBSITE

Now it’s easier than
ever to share C.A.R.
videos on your website
or blog. You'll find videos on
a number of different topics —
from C.A.R. Chief Economist
Leslie Appleton-Young’s month-
ly market update to C.A.R.
Assistant General Counsel Gov
Hutchinson’s legal tips.

To share videos, simply
select the e-mail icon, social
media icon, or embed code
icon at the bottom of the
video player.

Power up. Plug in. Get Charged.

C.A.R. offers a number of opportunities for members of all social media comfort levels to get started or to get
more education about social media. Here are three ways C.A.R. helps members get more social:

CALIFORNIA REALTOR® EXPO - At EXPO, you'll find a track of sessions dedicated to Technology & Trends. Free
sessions in this track will help you explore the world of apps, learn about which mobile devices will best suit your business

needs, and get help with Twitter, Facebook, and blogging.

PRE EXPO - The Social Media track at PRE EXPO is specifically crafted for members who are new to social media. Get
started on a variety of different platforms, like Facebook and Twitter, and learn how to create a marketing plan that includes

social media.

SOCIAL NETWORK MASTER’S PROGRAM - Courses and tools on Facebook, YouTube, Twitter, blogging, and more
will help you understand, create, maintain, and track your social media campaigns to increase your business.
Visit http://www.car.org/education/socialnetworking for more information.
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C.A.R.’S CONSUMER
ADVERTISING CAMPAIGN

California REALTORS®.
Champions of Home.

The 2011 consumer advertising campaign showcases
testimonials from real California home buyers who achieved their

Galifornia m&;\s E‘\‘S““m
Cram dreams of homeownership by working with a REALTOR®. The

ﬂ campaign theme, “California REALTORS®. Champions of Home,” a0l ]rd |" SN
s reinforces the perception that a REALTOR® is a consumer’s best -
‘:\:ﬁ mum“f!‘\:\“““m resource in the home-buying or -selling process. To see the current g* 3

my::&m““m\:\:%; " campaign, visit www.ChampionsOfHome.com. B /

e 3 aliomians o)

oy Home buyer and seller testimonials will continue L8 ale.

o 00 to be used in this year’s campaign, too. The 2012

"t consumer advertising campaign is expected
QEF to be seen and heard more than 35 million

times on the radio and during popular cable
TV shows like “House Hunters,” “Design
Star,” and “Property Virgins.”

Mackenzies 8

NEW “STORIES OF HOME” Typically, the consumer ad
FACEBOOK APP! campaign is communicated in
the following ways:

For the first time ever, C.A.R. is connecting
with consumers in the social media space.

e TV commercials in top

state cable markets

Visit C.A.R.’s Facebook page (www.facebook. i
com/carealtors) and select the “Stories of Home” Banner ads on sites such

tab to see videos of consumer testimonials. as REALTOR,com®,
Home buyers share their experience of home- -
ownership and working with a REALTOR®. ;'_'::Ila'com’ and
This is a great app to tell your LIOWEC G
clients about - and a nice way
to get a testimonial, too!

e Statewide radio spots

e A robust social media plan
that includes blog, Twitter,
and Facebook outreach
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THE CALIFORNIA ASSOCIATION OF REALTORS®

THANK
YOU

We at C.A.R. would like to take a minute to express our
gratitude to each and every member. With your support
we are able to help many Californians achieve the dream
of homeownership.

Thank you...

...to the 1,000 C.A.R. Directors and committee members who donate hours of
volunteer service each year.

...to the nearly 40,000 members who call the legal hotline.

...to the 117 Local Association executives and staff.

...to all those members who respond to Red Alerts.

...to all the members who attend CALIFORNIA REALTOR® EXPO.

...to all the members who donate to the REALTOR® Action Fund and PACs.

...to ALL C.A.R. members, thank you for your support.




/4~ Membership, Way.
ﬁ C.A.R. We're All About You.

Vs CALIFORNIA
a ASSOCIATION
'I OF REALTORS"

525 South Virgil Avenue ¢ Los Angeles, CA 90020 e P. 213.739.8200 ¢ F. 213.480.7724 ¢ www.car.org

Find us on Facebook Follow us on Twitter
www.facebook.com/CAREALTORS www.twitter.com/CAREALTORS




