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CALIFORNIA SELLER INSTRUCTION TO EXCLUDE LISTING

ASSOCIATION FROM THE MULTIPLE LISTING SERVICE
OF REALTORS® (C.A.R. Form SELM, Revised 6/20)

I

This is an addendum (“Addendum”) to the Listing Agreement or [] Other (“Agreement”)
dated on property known as (“Property”),
in which is referred to as Seller
and is referred to as Broker.
1. MULTIPLE LISTING SERVICE: Broker is.a participant/subscriber to the Multiple Listing Service

(MLS). The MLS is a database of properties for sale that is available and disseminated to and accessible by all other real estate
licensees who are participants or subscribers to the MLS or a reciprocal MLS. Property information submitted to the MLS describes
the price, terms and conditions.under which the Seller’s Property is offered for sale.

2. BENEFITS OF USING THEMLS; IMPACT OF OPTING OUT OF THE MLS

A. EXPOSURE TO BUYERS THROUGH MLS: Listing property with an MLS exposes a seller’s property to all real estate agents
and brokers (andtheir potential buyer clients) who are participants or subscribers to the MLS or a reciprocating MLS. The MLS
may further transmit the MLS database to Internet sites that post property listings online.

B. IMPACT OF OPTING OUT OF MLS: If Seller elects to exclude the Property from the MLS, Seller understands and acknowledges
that: (i)Seller is authorizing limited exposure of the Property and NO marketing or advertising of the Property to the public will
occur; (ii) real estate agents and brokers from other. real estate offices, and their buyer clients, who have access to that MLS
may not be aware that Seller’s Property is offeredfor sale; (iii) Information about Seller's Property will not be transmitted from
the MLS to various real estate Internet sites that are used by the public to search for property listings and; (iv) real estate agents,
brokers and members of the public may betunaware of the terms and conditions under which Seller is marketing the Property.

C. REDUCTION IN EXPOSURE: Any reduction in exposure of the Property may lower the number of offers and negatively impact
the sales price.

3. MANDATORY SUBMISSION TO MLS/CLEAR COOPERATION POLICY:

A. The MLS requires ([ Does NOT require — see paragraph D below) brokers participating in the service to submit all exclusive right
to sell and exclusive agency listings for residentiakreal property with one-to-four units or vacant lots to the MLS within 1 business
day of any public marketing of the Property.

B. Public marketing includes, but is not limited to, flyers displayed in windows, yard signs, digital marketing on public facing
websites, brokerage website displays, digital' communications marketing and email blasts, multi-brokerage listing sharing
networks, marketing to closed or private listing clubs or groups, and applications available to the general public. Public marketing
does not include an office exclusive listing where there is direct promotion of the listing between the brokers and licensees
affiliated with the listing brokerage, and one-to-one promotiontbetween these licensees and their clients.

C. Excluding the Property from the MLS means that.Seller is authorizing limited exposure of the Property and (i) no public marketing
will occur and (i) the scope of marketing that will occur will consist only of direct one-on-one promotion between the brokers and
licensees affiliated with the listing brokerage and their respectiveclients.

D. [JMLS HAS NOT ADOPTED THE NATIONAL ASSOCIATION' OF REALTORS® CLEAR COOPERATION POLICY: Broker’s
MLS rules govern the submission of listings differently than those set forth in paragraphs 3A and B. With Seller’s written consent,
Broker may keep the Property out of the MLS. Seller certifies that Seller understands the implications of not submitting Property
to the MLS and instructs Broker as follows. DO NOT submit Listing to the MLS (Check one):

(1) [ For a period of calendar days from the commencement of.the listing
(2) O Until (date).
(3) [ During the entire listing period provided for in the Agreement.

4. SELLER INSTRUCTION TO BROKER TO EXCLUDE PROPERTY FROM THE MLS: (This paragraph 4 applies, unless 3D is
checked.)
A. Do NOT market the Property immediately. Begin marketing to the public on (date).
B. [ Do NOT to market the Property to the public during the entire listing period.
OR C. Whether A or B is selected, Seller understands and agrees that should any public marketing of the property occur, the Property
listing will be submitted to the MLS for cooperation with other brokers within 1 business day.

Seller acknowledges that Seller has read, understands, accepts and has received a copy-of this Addendum.

Seller Date
Seller Date
Real Estate Broker (Firm) Lic. #
By (Broker or Office Manager) Lic. # Date
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